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An Aadtence 


Of more than one-sixth of all 











the reading population of the 
United States outside of large 
cities is addressed each and every 
week by those who advertise in 
the Atlantic Coast Lists. 





There are 1450 local country papers in 
these lists. 

They are located in the New England, 
Middle and Southern States. 

They are so arranged as to enable advertis- 
ers to reach only just such sections of terri- 
tory as are desired. 

60 per cent of these papers are the only 
publications in their respective towns. 

Half a cent a line a paper per insertion 
for transient advertising. Quarter of a cent 
if 1000 lines are used. 

One electrotype, one order, does the busi- 
ness. 

Catalogue upon application. 


as 
fAW 


Atlantic Coast bDists, 


134 LEONARD STREET, NEW YORK. 
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THE AFTERMATH OF ADVER- 
TISING. 


By Wm. H. Maber. 


An argument frequently used to 
encourage advertisers to continue their 
announcements without interruption is 
that the moment they disappear from 
the advertising columns they begin to 
fade from the minds of buyers, and are 
very soon totally lost to sight and to 
trade. 

On the other hand, much has been 
said and written of the staying powers 
of an advertisement, of the long period 
after advertising ceases before its vital 
powers are gone. Almost every book 
for advertisers contains a story of some 
one ordering goods’ from an advertise- 
ment many years supposed to be dead. 
Even within the past few months an 
agricultural paper made one such in- 
cident (or accident) the text for its own 
advertisement in PRINTERS’ INK, as 
proving the staying qualities of an an- 
nouncement made in its columns, 

It never seemed to me that these 
incidents were anything more than 
curiosities of advertising. They were 
not worth serious consideration on the 
part of an advertiser. He might truly 
say that they were the one swallow 
that did not make the summer, and 
that he was not advertising for pos- 
terity but for immediate results. 

But it is an interesting question, 
alike to advertisers and to publishers : 
How long will an advertisement con- 
tinue to influence business? What is 
the paying life of an advertisement? 
I have had opportunity to test these 
matters in the past twelve months, and 
think those who advertise for business 
by mail will be interested in what I 
have learned. 

After fifteen years of persistent ef- 
fort to create and hold a good mail 
business, with results that went far 
beyond our expectations, we concluded 
in the spring of 1891 to make a change 
in our firm at the end of that year, one 
of the firm determining to take a rest 


PRINTERS’ INK. 


A JOURNAL FOR ADVERTISERS. 


NEW YORK, DECEMBER 14, 1892. 


No. 24. 


after a good many years of steady 
work, 

The mail business is at once the 
pleasantest and the most slavish in the 
world. If one succeeds in building up 
a good trade he discovers that it is like 
a treadmill in its demands to be kept 
moving. Seven days in the week and 
fifty-two weeks in the year the orders 
come in and ought to goout. To miss 
one day is to disarrange business for a 
week or more. To let Sunday’s mail 
lie in the office and come in with Mon- 
day’s is to make Monday a day of 
heavy burdens. Holidays are useful 
as permitting one to catch up with the” 
numberless little things that have been 
pushed aside for just such a time of 
quiet. 

The result is that such a business 
properly managed, and with the prin- 
cipals shouldering their full share of 
the work, is a steady grind that is 
slavish in its demands on all of one’s 
time, but the pleasantest business in 
the world in its results both financially 
and in its large acquaintance with con- 
sumers. Once confidence is estab- 
lished with these, the field may be 
widened indefinitely, and grow with 
each year of pleasant intercourse. 

Do not misunderstand me as saying 
that there are no thorns in the rose-bed 
of mail business, With the ninety and 
nine fair-minded customers will come 
the one person who sends abroad for 
goods because his trade is not wanted 
where he is known personally, and one 
wonders if he sits up nights to ‘* im- 
agine vain things” for the sole purpose 
of being a nuisance when he is no worse 
than that. 

Yet, even with him before your eyes, 
if you have had experience in waiting 
upon men and women in retailing 
goods—in having your time wasted in 
showing goods to people who wanted 
to see if some one else had overcharged 
them for something in your line ; who 
wanted to examine and price goods 
they had no use for and no intention 
of buying, merely to satisfy their curi- 








osity ; if you have had to take down 
almost every article on your shelves 
that a customer might be sure he saw 
all the styles you had before he would 
finally purchase the one he wanted—if 
you have had this experience and all 
the other experience that accompanies 
the retailing of goods and fits a man 
for heaven or—the advertising busi- 
ness, you accept the crank that accom- 
panies the ninety-nine desirable cus- 
tomers and bless the mail business. 

But all this is an interlude. To re- 
turn to my story. We decided in 
July, 1891, that as each contract for 
advertising expired we would not re- 
new it, and the last two to be com- 
pleted were those in the Century ma- 
gazine and Allen’s lists for December. 
The other contracts expired between 
August and December. 

Our cash outlay for advertising in 
1891, taking the year as a whole, was 
as large as for any previous year, but 
our special efforts were made during 
the first six months. The returns 
«compared favorably with any previous 
year, and our entire business for ’91 
was the largest of any year in our ex- 
perience, notwithstanding our decision 
as to the last half of that year. 

For the holiday season in 1890 we 
had full-page ads in the prominent 
magazines — Century, Harper's, Scrib- 
ner’s and others, and in our large list 
of weekly papers had made the holiday 
feature prominent, but our receipts in 
’gI, with scarcely any special mention 
of holiday business, were fully equal 
to the season before. 

This was in no way surprising, for, 
as before stated, we actually paid out 
as much money for advertising in 1891 
as in 1890. But upon Jan. 1, 1892, 
with all advertising discontinued, the 
question was asked with some curio- 
sity: How long will orders continue 
to flow our way? So far as newspaper 
advertising was concerned we were 
about to ‘‘ let the old cat die.” Would 
her demise be long drawn out, or sud- 
den? Would the disappearance of the 
familiar announcement prove the truth 
of the old saying: ‘‘ Out of sight out 
of mind” ? 

That was nearly a year ago, and ac- 
cording to all preconceived notions I 
ought to be able at this day to answer 
the question fully, but I cannot, and 
for this reason: the advertising of 
1890 and ’gI is not yet exhausted, and 
I am far from being able to write 


** finished ” to the story. 
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Taking the situation as it is to-day, 
and glancing over the results for this 
year, I see that the business in the first 
three months was nearly equal to that 
done in those same months in ’g1. In 
the second three months there was a 
noticeable decrease as against the same 
time the year before, but the percent- 
age of new business in those months was 
larger than was the business from old 
customers. There was a farther de- 
crease in orders during the third three 
months’ period, but the percentage of 
trade from new customers was still 
large, and at this writing 10 per cent 
of all orders come from absolutely new 
trade—the first orders from people 
influenced by advertising done in pre- 
v.ous years, 

In other years we found that about 
40 per cent of our daily orders came 
from new trade ; in other words, four 
out of ten were the first orders from 
those customers heard from that day. 
To-day one out of ten is a new cus- 
tomer, and there is no difficulty in lo- 
cating the advertisement that sent us 
that order. Some of these advertise- 
ments are two years old ; all are twelve 
months old or more. It is evident 
that people carefully preserve their 
papers: that they re-examine them, 
and that an advertisement ‘‘ being 
dead, yet speaketh,” if in this class of 
journals. I confess it isa revelation 
tome. The net profit from these or- 
ders will much more than pay all our 
advertising bills of 1891, and the end 
is not yet. 

I have thought it would be of in- 
terest to other advertisers to see what 
mediums were doing this, and in their 
proper proportion, so I have watched 
the returns carefully and kept memo. 
of each order. ‘Taking the last one 
hundred orders received they are 
credited as follows : 


Century Magazine................. 2 
Har; -« ES csciwibtinnede «sews ; 
Scribner’s Magazine.................- 4 
Frank Leslie’s Magazine.............. 4 
SE a RE ae 2 
Farm Journal, Philadelphia.......... 18 


Farm, Field and Stockman, Cisicago., 8 
Farm and Home, Springfield, Mass .. 6 


American Agriculturist.............. 4 
American Cultivator, Boston,........ I 
Western Rural, Chicago... .......... I 
Allen's Lists.......... ROS a 10 
.. 4. ee Rinein 4 
a nee 2 
SEE WED i ondctcscsesess ace 2 
Scientific Americad.........ccscceees I 
Vouth's Companion, ..........ssscoce F 
Ladies’ Hcme Journal............... 2 
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It hardly needs that one should add 
another word to the story already told, 
but such a large share of what is said 
and written upon advertising is so 
palpably theoretical that perhaps I 
may be pardoned for further empha- 
sizing this story of fact and of expe- 
rience. 

The daily paper draws no comfort 
from the list I have made. Iam con- 
fident that if dailies had been used by 
us they would still be absent from such 
a showing as this. But the weekly 
papers and the monthly magazines are 
treasured, are turned to frequently, 
and an advertisement in their columns 
remains of value long after the 
week or month of their issue. And 
this is true to exactly the same extent 
with city as with country circulation. 
Of the one hundred orders given above, 
as many of them proportionately came 
from cities as from country post-offices. 
To explain this better I herewith copy 
the postmarks from a bunch of envel- 
opes lying before me: Groton, Mass.; 
New York city (2) ; Providence, R. I.; 
Lyndhurst, N. J.; Ithaca, N. Y. 
Sidney, Neb. ; Macy, Dak.; Norwich, 
Ct. ; Philadelphia ; Westport, N. Y. ; 
Friendship, N. Y¥.; Elwood, Va. ; 
Toledo, Kan.; Naples, N. Y.; Chi- 
cago, Ill. ; Fall River, Mass. ; Colum- 
bus, O.; Rutland, Vt.; North Dan- 
ville, Vt. ; Ridle Park, Pa. ; Randalls- 
town, Md.; Eastport, Mich. ; South 
Gilboa, N. Y.; Locktown, N. J.; 
Steuben, O. ; Oxford, O. ; Columbus, 
Kan.; Indianola, Fla.; Amesville, 
Mont. ; Indianapolis ; Amherst, Wis. ; 
Hoopeston, Ill. ; Massillon, Ala. ; 
Santa Cruz, Cal.; Pottersville, Mass. ; 
Baton Rouge, La. ; Keene, N. H.; 
Brooklyn, N. Y. 

The mistake that a tyro might make 
would be in supposing that his single 
announcement in any of these mediums 
would produce similar results ; that if 
he had a full page in the December 
Century, for instance, he ought to hear 
from it continuously during the next 
year. It is possible that one might 
receive desultory orders or correspond- 
ence from this for several months, but 
no one has a right to look for such a 
result. Our advertisement had been 
before the readers of the Century for 
fifteen years, and for nearly as long in 
the columns of the “arm Yournal and 
the American Agriculturist. The 
readers of these mediums knew us, 
believed from having seen the ad so 
many years that the goods were reliable, 





and, happening to want something in 
our line, ordered it as confidently as if 
they had seen the ad in the last num- 
ber of their favorite journal. 

The advertiser who does not con- 
sider and plan with the old adage in 
mind, that confidence is a plant of slow 
growth, will reap disappointment and 
be taught by his own experience what 
he ought to have learned from the ex- 
perience of others. But when confi- ° 
dence is once gained there is no con- 
stituency that will so quickly respond 
to the offers made to it or will be 
so slow in turning away after new 
gods. 

Yet I have read many pages that at- 
tempted to prove how quickly an ad- 
vertiser lost his investment if he dis- 
continued his announcements, and how 
prone the buying public was to seek 
new gods. 

I think the experience given in this 
article shows that these prophets of 
evil do not always prophesy true, and 
that a part of the advertising bills of 
any one year may properly be charged 
to investment. Such part of the cost 
comes back the next year, bringing 
new customers, bearing their sheaves 
with them. 


— 


WITH ENGLISH ADVERTISERS. 
By T. B. Russell. 
Lonpon, November 23, 1892. 
I alluded in a recent letter to the 
‘* Agony” column in English dailies. 
The agony colummis being used rather 
extensively this week by one or two 
advertisers — sometimes in an ingeni- 
ous manner. In the country, some 
scoffer at monarchical and municipal 
institutions has been employing it in 
order to air his opinions and wit, as 
under : 
AYOR—Wanted, for a respectable and 
ancient country town, a gentleman 
possessing time, money, and ability to act as 
mayor; preference given to one who has filled 
a similar post ; permanency to a suitable man. 
Apply, by letter, with references and full par- 
ticulars, the Town Clerk. 
—Bristol Times and Mirror. 
This may be intended as a personal 
attack. The next (from the Rye Ad- 
vertiser) is, however, clearly political ; 
but I fancy I detect the same hand in 
the composition of both, Note that 





one alludes to ‘‘a respectable and 
ancient country town” and the other 
to ‘‘ the very conveniently situated and 
much respected country,” and the liter- 
ary expert wiil see what I mean : 











least sign his name to Acts ; some one experi- 
enced in signing death-warrants and eating a 
great deal preferred. Permanency to a suit- 
able man, provided he can sit on a throne and 
the crown fits. References and particulars 
poses aol ~ cae inspection, N,. ae 
gaol bird need apply, to the reigning monarc 

the Castle, Windsor! sittnd ; 


Itis difficult to see what possible end 
can be served by these; but a distinct 
commercial advantage is sought in 
the following romantic correspondence 
from the London Daily News : 


AMES, dear, please refer to ‘‘ Beelzebub’s 
Secret,” by James Greenwood, in the 
hristmas Double Number of ‘ Society,” to 
words numbered 14—15 be 
stated. Yours, till death, EMM 


MMA, darling, please meet me on Satur- 

y, 1.30, at address which will be found 

in Christmas Double Number of “ Society,”’ 

next to the tale, “* A Dead Man’s Secret,” by 

Joseph Hatton, on page 1,253. The telegram 

was sent to Frank Gordon. Till death, your 
own JAMES, 


From the same journal are extracted 
the following, each of which appeared 
on three successive days: 


C. R.—I will be at the City Lounge, Ve 

Old King’s Head, Old Jewry, at twelve 
¥ -DAY (Friday). If anything should prevent 
your coming, send mea wire there. Am dying 
to see you again and have the honor of paying 
for a bottle of ye olde, &c. Hope this will 
catch your eye. 


UKE, —I went to Ye Old King’s Head, 

in the Old Jewry, as requested, at twelve 
o'clock, but you had just left. I had « bottle 
of ye olde, and it made a fair substitute and 
consolation for your absence. Are you in 
town for long? If so, meet me there to-day at 
twelve, but don’t be so prompt in leaving. I 
shall smoke a cigar there for about half hour. 


alc 


The cloven-foot is shown, however, 
by the annexed displayed ad from an- 
other daily, which points a moral and 
adorns a tale of ‘* Duke’s” and ‘‘C. C. 
R.’s” peregrinations : 

The City Lounge and Buffet 

(Ye Olde King’s Head), 
29 & 30 Old Jewry, E.C., 

The most luxurious and select rendezvous in 
the ‘city. Wines and Spirits unsurpassed 
Scotch Whisky a Specialite, Coffee and 
Smoking Saloons. Oysters. 

GEORGE ELLIOTT, Manager. 


THE CITY LOUNGE AND BUFFETT, 
29 & 30 Old Jewry, E.C. 
A New Feature ww THE City. 














But while on the subject of ‘‘ saloon” 
(or, as we should say in England, 
** public house”) advertising, I think 
a tablet which a friend of mine saw in 
asuburban ‘‘ pub” eclipses all records. 
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a for the very conveni- 
ently situated and much respected coun- 

try of Britain, a man with nothing better to 

do, possesing a few clothes, and whocan at Y' 


It consisted of a frame, containing the 
photograph, cabinet-size, of a dashing 
oung woman, with the following 
choice inscription : 
“Our new 
‘*BaR MAID. 
**! Next Week !” 


I should explain that bars in Eng. 
land are most often tended by young 
women, a custom which is in America, 
I believe, ‘* more honored in the breach 
than in the observance,” as I wish it 
were here. 


* * * * * 


An amusing story comes from Dun- 
edin, New Zealand. An actress, who 
has appeared in London, was being 
announced by wall-posting ; but an 
illiterate bill-poster interchanged the 
sheets of her advertisement with those 
of acheap tailor, with the following 
disastrous result : 








COME AND SEE 
MISS MYRA KEMBLE 





SMITH’S tos. 6d. TROUSERS. 
A PERFECT FIT. 








The story has been told before, but 
in less amusing form ; but I have rea- 
son to believe that the foregoing is, 
nevertheless, authentic. The disap- 
pointment of the local dudes was pain- 
ful to see. There are queer things 
happening in out-of-the-way places in 
the colonies. Thus, we have just re- 
ceived in London the first copies of 
the first paper published in Mashona 
Land, Africa, which a British company 
was formed to colonize. Is is called 
the Rhodesia Herald, and, even for 1 
pioneer journal, certainly presents an 


| odd appearance, which, however, is 


thus apologized for: 


The news matter in this publication has 
been set up in “‘jobbing type,’ in default of 
the usual type, which, together with full-sized 
printing paper, is daily expected, This will 
account for several shortcomings and omis- 
sions, more particularly in our report of the 
races, where, through the insufficiency among 
the type of tHe letter *‘ M,”’ gentlemen riders 


' do not get the usual ** Mr.” before tHeir 


names, 

You observe that the small ‘‘h’s” 
seem to have ‘‘ given out’ also. A 
writer in a London weekly, quoting 
the above from the Xhodesia Herald, 








i om Dee oe 








Se a ae 








is guilty of the criminal comment that 

“the gentlemen riders will thoroughly 

understand the absence of their ‘ Mr.’ 

It is shrouded in ‘ Mistery ’ no longer.” 
* * * * * 


I found in my office the other morn- 
ing a charity appeal, which, for com- 
placent insolence, even among such 
appeals, I think, ‘‘ takes it,” and which 
may serve as a text for a remark 
on this class of advertising which I 
have long meant to make. I allude to 
the unskillfulness with which such 
work is, from a technical standpoint, 
done. This present circular consisted 
of an exhortation to prayer and work, 
coupled with an appeal (illustrated) on 
behalf of ‘‘ seven orphanages,” two 
other specified charities, and ‘‘ many 
other ” unenumerated ‘* charitable agen- 
cies.” It was very nicely printed and 
had a perforated blank for me to tear off 
and send with my contribution. I 
have a deep respect for charity, and I 
do not suggest that Miss Ashdown’s 
might not, if investigated, prove meri- 
torious, though I never in my life 
heard of them before. But this cir- 
cumstance and the absence of any evi- 
dence, made me deny myself the 
‘* privilege” of sending this lady a 
cheque, and necessarily prejudiced me 
against it. This is the blank. I wonder 
whether it did not repel more people 
than it attracted : 


Dear Miss ASHDOWN, 

I most gladly accept the privilege 
you offer me of contributing towards 
your , and herewith — — 
or (postal order) for £ d., 











with every good wish for ae success of 
your Week of Work and Prayer. 


Name ‘ 
Address . ... 
To Miss F. ASHDOWN, 
27 Kilburn Park Road, 
London, XN. W. 


There is no doubt an immense deal 
of good done by charitable institutions 
which appeal by advertisement for 
funds, and the principles on which 
such appeals should be framed ought 
not to be at all difficult to formulate. 

Winter, the season when charity ap- 
peals are most needed and most readily 
responded to, is coming on. Why 
does not some one, both in America 
and in England, write an article on 
charity advertising? An experienced 
advertising agent would lay down the 
law easily enough, and would do an 
honest and an invaluable service to real 
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charity by showing genuinely charita- 
ble institutions how to appeal for sub- 
scriptions. He would show, for ex- 
ample, how such a thing as this is cal- 
culated to repel rather than attract 
contributions. I extract it from the 
same circular, making no imputation 
but that of extreme unskillfulness on 
its promoters : 


We Have 


Seven Free Orphanages, containing 
over 600 children. 

A Night Refuge, having accommo- 
dation for 140 men. 

A Winter Relief Fund, for affording 
succour and relief to the sick and 
starving poor during the winter 
months. 

And many other Charitable Agencies 

to maintain, 











An expert won see how damaging 
indefinite and unsupported appeals 
like this are, and how necessary it is 
to back up an appeal by a reference 
to some well known and universally 
trusted supporter ; and he would for- 
mulate other principles such as I have 
not space to put or have not thought 
of. I wish some one would do so, 
for you and for us, for the sake and in 
the interests of true charity. General 
Booth would be a good man to do it: 
but I expect he wants all his points 
for himself and the Salvation Army. 

* * % * & 


Turning once more to pure com- 
merce, I heard the other day of a cir- 
cular, sent through the post-office, 
which I think breaks the record for 
effectiveness. It was a simple, honest 
statement, plainly worded and plainly 
printed ; 5,500 copies were sent out in 
a form which did not disguise the fact 
that they were circulars, The return 
in direct remittances by post was in 
excess of $6,000. This circular was 
written and prepared bya lady with 
whom I am personally acquainted, and 
I know the facts to be as stated. Is 
not this a record ? 





+o —__—_ 
A DOUGLAS! A DOUGLAS! 


The man who gets a head the most 
In modern advertising, 

Is he who’s known from coast to coast 
As being enterprising. 

He gets ahead, as we all know, 
By perseverance human ; 

For many newspapers will show 
The famed $3 shoe man! 
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The Advertising World. 


Readers are invited to send in news items for 
use in this column. 


The Hostetter Co., of Pittsburgh, 
Pa., will place some new business at the end 
of January. General mediums will be used, 
and the business done direct. 

A well-known city agent tells me 
that an American financial enterprise, backed 
by Chicago capital, is to do some extensive 
boom prospectus advertising in the European 
papers. The adsareto be on the American 
plan. The same party, who is interested in 
foreign advertising, says that he has already 
been communicated with by British adver- 
tisers, who show a decided disposition to ad- 
vertise in this country, thinking that the 
change of administration will materially help 
them, 


Renewals are about to be made for 
the Cuticura advertising and new business is 
to be placed. Mr. Morse, of the Potter Build- 
ing, has charge of this line. 

A. P. Ordway & Co., ef 11 Elliott 
street, Boston, are advertising their Sulphur 
Bitters and gradually increasing the appropri- 
ations. The business is done direct. 


The Oliver Ditson advertising, here- 
tofore placed by Mr. Johnson, fromthe Bos- 
ton office, is nowin the hands of L, F. De- 
Land, advertising agent of that city. 


The manager of the John P. Lovell 
Arms Co., of Boston, says that the concern 
will issue some advertising in January. 


The New England piano and organ 
men do not advertise in the Southern papers, 
because the field aown there is thoroughly 
covered by the dealers, Ludden & Bates, of 
Savannah, Ga. 


I. B. Seeley & Co., the Hard-Rubber 
Truss manufacturers, of 25 South Eleventh 
street, Philadelphia, are about to commence a 
unique line of newspaper advertising, pre- 
pared by John S. Grey, of Brooklyn. The 
ads will be placed by N. W. Ayer & Son. 


H. W. Hedge, of Herbert Booth 
King & Bro., is about to place some thousands 
of dollars’ worth of advertising for Shiloh’s 
Consumption Cure. Weeklies will be used 
toa great extent. 

Frank J. Cheney, of Toledo, O., is 
putting out a good line of business for Hall’s 
Catarrh Cure, 


C. I, Hood & Co, are making re- 
newals, but placing very little new business, 
As nearly every one knows, Mr. Everett at- 
tends to this, from the Lowell, Mass., office. 


The K. D. C. Co., of Boston, is ad- 
vertising in a list of general mediums. The 
country is being covered by sections, and the 
business is done direct, 

Pettingill & Co. are placing the ad- 
vertising of the L. hase & Co. Horse 
Blankets, Wilbur’s Cod Liver Oil, and the 
Lydia Pinkham Compound. 


December is the seedsmen’s month, 
their ads appearing largely in the latter part of 
this month, D. M. Ferry & Co., of Detroic, 
are about to advertise, while many of the 
Western houses are contemplating large ap- 
propriations, Country newspapers are used 
very largely. 


The advertising of Robert K. James 

Co., Dorchester, is all done through Will- 
iam G. James, of 220 Washington street, Bos- 
ton, 

Several of the prominent advertising 
agents tell me that while the volume of adver- 
tising they are doing is as large as hitherto, 
the individual orders are smailer than last 
year, Thatis, while there are more advertis- 
ers in the field, the old advertisers are not 
spending so much money or using so much 
space, 

Another thing one hears pretty gen- 
erally is, that foreign advertisers who do bisi- 
ness in the States, through agents, are afflicted 
with **chronic dissatisfaction.”” They find 
objections innumerable and try to get bills 
cut more than is pleasant. One of the largest 
agents voiced the sentiment thus: ‘* We find 
that doing business for foreign advertisers 
costs more than we get from it, but we must 
take the bitter with the sweet.’ 

Healy & Bigelow, New Haven, Ct., 
the proprietors of the Kickapoo Indian Reme- 
dies, are doing newspaper advertising in New 
England and the West. Pettingill & Co. are 
handling the business, ‘The country is gradu- 
ally being covered, section by section, auc the 
newspaper advertising is proving very remu- 
nerative. An Indian show travels through 
the country, and this is followed up by news- 
paper work. Several Western States have 
been covered in this way, and the show at 
present is down South, 


N. W. Ayer & Son are doing some 
advertising for the Curtis Publishing Com- 
pany. 

Henry Decker, the Eastern agent of 
Charles H. Fuller, is placing a line of business 
for Lemaire’s Silk Mills. Weeklies and month- 
lies of general circulation are used. 

J. L. Stack & Co., St. Paul, are 
again placing some G. & C. Merriam Company 
advertising. Webster’s International Diction- 
ary is the article being pushed. 


B. B. Bliss, Iowa Falls, la., is mak- 
ing public his electrical cure for deafness. He 
is putting out an inch ad, which he is running 
in a list of weeklies and papers of general cir- 
culation. 


The American Agriculturist is ad- 
vertising in many of the leading weeklies of 
general circulation, and making features of 
clubbing with various papers. 


The Lorillard tobacco advertising is 
to be placed by N. W. Ayer & Son. Proposi- 
tions are already being sent to the papersfrom 
this agency, and the business to be done is 
very considerable. 


The Ale & Beef Co., of Seventeenth 
street, is about to launch out with business. 
Good lists of mediums are to be used, and Mr. 
Prudens will supervise the ‘‘ department of 
promotion and publicity.” 


Advertising men in this city have 
wordered what was meant by the signs dis- 
played about the city, “* Look out for the Ad- 
miral,”’ ** When the Admiral comes he will use 
this space.”” The admiral is not a play, but a 
new brand of cigarettes, which will soon be 
extensively advertised by the National Cigar- 
ette Co,, Twenty-seventh street and First 
avenue, Mr, Clark will attend to all the ad- 
vertising, and he isa master of the art, He 
was the first aggressive cigarette advertiser of 
the country. 

















Dr. Fuller, of the Health Food Co., 
on Fifth avenue, says that he is retrenching 
just now, and reaping the harvest from the 
advertising sown. A few contracts are still 
unexpired, and no advert’sing will be given 
out for a time, except to the medical papers. 
Mr. Howard, of the Tribune Building, at- 
tends to. the advertising for the Health ood 
Co. 

N. W. Ayer & Son are making some 
of the largest contracts of the season for space, 
to be used by the Dr. Williams Medical Com- 
pany, of Schenectady, N. Y. 


Estes & Lauriat, of Boston, the pub- 
lishers of ‘* Chatterbox,” are putting out some 
24-line ads, 

A large advertising order has been 
given to Dodd's Advertising Agency, of Bos- 
ton, by the Chocolat Menier people. ‘The 
order has been placed from Paris, but M. Edw, 
Bertault, of 36 East Fourteenth street, the 
superintendent of the American branch, se- 
lects the mediums to be used. Chocolat Me- 
nier is now admitted as a food product, and 
the extra duty imposed hitherto is to be re- 
funded, and this accounts for the unusually 
large advertising appropriation. All kinds of 
mediums are to be used and the States thor- 
oughly worked, while the ads will be largely 
pictorial. A new trade-mark is to be used— 
the picture of a little girl painting the words 
Chocolat Menier on a wall. Van Houten, as 
I have already stated, has renewed his con- 
tract aud increased his appropriation. Lively 
times are anticipated in the worid of choco- 
late and cocoa, 

I learn from Chas. L. Hyde, of Pi- 
erre, So. Dak., that he has spent over $7,000 in 
advertising in South Dakota and its leading 
city, Pierre. He says that he will spend more 
than that sum in the next two seasons, 

G. A. SYKES. 
—— 
THE ‘“*HERALD’S” NEW TYPE, 





139-141 MONROE STREET, 
Cuicaco, Dec, 3, 1892. 
Editor of Pxinvers’ Ink? 

In your issue of Nov. 30 we note that you 
speak of the advertising type used by the 
New York Heraid. This is our Contour 
series, and we take pleasure in sending you 
our October specimen, showing all of the 
faces of the different series made by us. 

Yours truly, 
Marper, Luse & Co. 


> 


MR, ENSIGN’S OPINION. 
From the National Advertiser. 

The paper, Printers’ Ink, is in the main 
conducted, we desire to believe, with a view 
to aiding advertisers and papers. It has 
shown enterprise and zeal, and for these 
qualifications is entitled to credit at the hands 
of both advertisers and the press. 

- 
THE NEW LITERATURE, 
From the Boston Globe, 

The salary of the English poet-laureate is 
only 7° pounds sterling a year, The average 
English poet might make more money writing 
soap advertisements and such, and the aver- 
age of his verses, too, would come a great deal 
nearer than the laureate’s to the immortal 
truth, 


Marper, Luse & Co., t 
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A STRAIGHTFORWARD ADVER- 
TISEMENT. 








For Sate—A Goop Horse. 


Fit for single or double harness, or cart ; 
very big and strong—blind. 1! cannot go out 
| during the winter in the open air, as | am un- 
able to do so since I got hurt failing in the gas 
ditch in Steubenville, six years past. Last 
winter I sold a horse one-half his size, blind, 
for $25. This isa nice horse to drive. I have 
been using horses since I was 14 years of age, 
and have had none that suited me better. If 
I was offered a $75 or $80 horse to take him, 
I would not, as Icannot go out in the cold 
weather. $20 will buy this one. 

A man by the name cf Myers wants to buy 
him to put ina cart; I did not gt his given 
name; please call this week, Mr. Myers. 

25nov 2t Josern McA pin. 








The above advertisement, clipped 
from a country paper, affords a first- 
class text for an advertising sermon. 

Here is a man living in a country 
town, known, no doubi, to all the peo- 
ple in the neighborhood, who wants to 
sell his horse. He chooses the best 
possible means of bringing the matter 
before the people of the locality—a 
card in the local paper. Moreover, 
he tells a plain, straightforward story, 
and, although it may at first sight 
seem funny to outsiders, PRINTERS’ 
INK is inclined to believe the above is, 
in many respects, a model advertise- 
ment. 

If Mr. McAlpin had not sought 
publicity in this way, his neighbors 
might have gotten the idea that the 
horse was not for sale—perhaps, that 
he couldn't be induced to part with it 
—or that the price he would want 
would be excessive. Now they know 
all that is to be known about it and 
can approach him on the subject un- 
derstandingly. They also got the sug- 
gestion that a mysterious man by the 
name of Myers (given name unknown) 
has his eye on the horse, and whoever 
wants it will have to be quick about it. 
Perhaps Myers is only a figment of 
Mr. McAlpin’s imagination, intended 
to stimulate the demand, in which case 
fine business judgment on the part of 
the advertiser would be indicated. 

It is true that in a country place, 
news goes rapidly from mouth to 
mouth, but it often becomes very much 
distorted. The man who wants his 
neighbors to know a given thing will 
do best not to trust it to the float- 
ing gossip of the town, but to 
make a clean, truthful statement of 
the facts and print them in the local 


paper. 
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AS SEEN AT THE NEWS-STANDS. 


By Fohn Z. Rogers 
lll, 


Down at Hamilton Ferry the presid- 
ing genius of the news-stand is a small 
boy, who evidently knows his business. 
When f approached him he was chew- 
ing gum as if his life depended on it, 
and selling papers. He knew the busi- 
ness from A to Z, and seemed to be 
glad to be interviewed. 

‘*Well, boss,” said he, ‘‘we sell 
more Hera/ds than any other daily 
paper ; then comes the Sun, World, 
Journal, Recorder, Advertiser, Times, 
Tribune and Press, just as I give 
them to you. Evenings? Well, here 
you go: World, 150; Sun, 100; 
Brooklyn Zagle, 75; Brooklyn Cit- 
tzen, 35; Mail, 25; Post, 20; Tele- 
gram, 15, and Commercial 15. 'Spose 
you want the weeklies, too? Well, 
Puck's first, then Judge, Truth, Har- 
per’s Weekly, Frank Leslie's, Scientific 
American and Jilustrated American. 
We used to sell ten 7ruths and now 
we sell fifty. The Century sells here 
better than the other magazines, and 
then comes Harper's, Scribner's, Out- 
ing, Cosmopolitan, Lippincott’s and 
St. Nicholas.” 

‘“*Yes, trade’s good—picking up 
right along.” 

The Wall street Ferry news-stand 
does not sell many morning papers, but 
its general trade appeared to be very 
good, especially in view of the fact that 
the Wall street Ferry is not so large as 
the others. 

The young man at the stand in- 
formed me that he sold twelve copies 
each of the Sun, /lerald, Recorder 
and World. 

‘* For evening papers,” said he, ‘* we 
sell more Suns and Worlds, which are 
about even. ‘Then come the /osv, 
Mail, Commercial, Telegram and 
News. 

‘* Puck and 7ruth tie among the 
weeklies, with 120 copies a week of 
each. We used to sell two copies of 
Truth. Then come Life, //arper's 
and Leslie's, Brooklyn Life and Town 
Topics. The Jllustrated American 
has jumped up in great shape since the 
price. was reduced. We sell fifty 
Americans a week now. 

“The Brooklyn dailies are in good 
demand here. The Zag/e leads easily, 
and then come the Standard-Union, 
Citizen and Times. Magazines we 
don’t sell many of. The Century and 
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Harper's are about even, with Scrid- 
ner’s third.” 

Fulton Ferry is the oldest in the 
city, as well the most important in re- 
gard to patronage, and its news-stand 
does a large business. ‘The stand isin 
the center of the waiting-room, and as 
it is accessible from all sides there is 
abundant opportunity for display, and 
it is fully taken advantage of. Here I 
found the order of things reversed 
from what I had before experienced, 
the Journal leading and the Herald 
almost coming last. The Press was 
second, and then followed the Sz, 
World, Recorder, Advertiser, Herald, 
Tribune and Times. 

‘* The evenings sell in the following 
order,” said the attendant : *‘ the Word 
is first, and then comes the Suz, 
Mail, Commercial, Post, Telegram 
and News. For Brooklyn papers we 
sell more Zag/es than other paper, and 
then follow the Zimes, Union and 
Citizen.” 

‘*T suppose the weeklies run about 
the same as usual ?” 

‘** Yes, with the exception of 7ruzh, 
which is ahead of all the others. We 
sell eighty more 7ruths than we did a 
short time ago; then Puck, Judge, 
Life, Brooklyn Life and Jllustratéd 
American follow in the order named.” 

‘*“Why has 7ruth increased so ?” 

“They have changed the style of 
matter, and that may nave something 
to do with it, but I think the colored 
lithographs are the real cause. They 
catch the eye quickly when displayed, 
and when persons once buy a copy 
they seem to buy it regularly, as near 
as I have been able to observe. Zown 
Topics holds on well and comes next to 
the //lustrated American, and before 
Harper's Bazar and Harper's Weekly, 
and Frank Leslie's, The Century is 
the best selling monthly we handle. 
Harper's is next, and then follows 
Scribner's, St. Nicholas and Demor- 
est’s. The Ladies’ Home Journal 
appears to be increasing in circulation, 
and we have a great many more calls 
for it than we formerly did.” 

For the benefit of publishers, and 
possibly out of fairness to myself, I 
might say that thenews-stand interviews 
are printed as accurately and as fairly as 
possible. The writer is impartial and 
entirely unprejudiced ; he prints the 
statements exactly as he hears them, 
and asks questions only when it is 
necessary in order to draw an attend- 
ant out and secure information. 

















KEEPING TRACK OF RETURNS. 
By “ Speedland.” 


Many an advertiser is exceedingly 
anxious to trace results received from 
each medium, in order to decide as to 
what advertising contracts to make and 
what papers are paying him. The 
siren voice of the solicitor fails to 
soothe him, and often when induced to 
renew a contract, he has a sense of un- 
easiness while doing so, thinking 
shrewdly that the expenditure in that 
channel is ill-advised. 

The object then is to watch the re- 
turns from the mediums advertised in, 
and how to do this, as closely as possi- 
ble, I have gleaned from many promi- 
nent advertisers, and therefore the sys- 
tems herewith given are based upon the 
practical experience of veterans in the 
field. 

Many advertisers who do a mail bus- 
iness have this system. When the 
mails come in, the letters are examined 
by aclerk whose duty it is to keepa 
record of the advertising, and a list of 
the papers used being kept in a book, a 
mark is put against each paper men- 
tioned, a separate mark for each men- 
tion. This is a good plan for adver- 
tisers whose ads run all the year round. 

Short-time advertisers, notably pub- 
lishers and premium givers who use 
one-time ads, usually keep close re- 
turns, but do not keep a daily record. 
They go through their correspondence 
and file it away. After the ad has 
stopped drawing, the letters are 
examined and the papers alluded to 
checked off. Thus the whole thing is 
done at once, and next time this adver- 
tiser wishes to do business he can see 
at a glance what mediums paid him and 
what to use. Again, papers flourish 
and decline, so what was an excellent 
medium five years ago may be practi- 
cally valueless now. Old advertisers 
say that the common custom of putting 
anad in a publication and letting it 
run for years is very questionable pol- 
icy, for the reason just stated. By the 
short-time advertiser’s system, a re- 
markably accurate gauge can be main- 
tained as to a medium’s present condi- 
tion, 

An entirely different method is one 
used to asurprising extent. The idea is 
to give a different room number in the 
advertisement used in each paper, and 
to keep a list of the numbers. Thus 
in the Herald the address would be, 
room I, Steve Brodie Building. In the 





PRINTERS’ INK. 





795 


Sun it would be room 2,and so on indef- 
initely. The advertiser using this sys- 
tem usually has a post-office box and 
his mail is all delivered there, so the 
room number does not create much 
confusion, Where a box cannot be 
used, the letter-carrier is looked after, 
and he attends to the proper delivery of 
the letters. Where a number is, for 
some reason, unadvisable, the letters 
of the alphabet are used, as room A, 
B, etc. 

Several advertisers, one of them a 
New York party doing a large mail 
business, tamper with their names in 
order to watch returns. Thus, in Puck 
one Gotham merchant will be A. Puller. 
In Judge he will be B. Puller, and his 
initials increase until they run the 
gamut of the alphabet, gettingas much 
as three letters, thus: P. I. R. Puller. 
This system is open to the objection 
that the post-office people may refuse 
to deliver the mails, on the ground that 
no such party as P, I. R. Puller exists. 
This is a serious objection, for the 
postal authorities cannot always be 
satisfied with interfering where they 
have no right to interfere, and in a case 
of this kind they would be justified in 
putting in a word, although injustice 
seems to please them better than justice. 

These systems just given are those 
used by mail order advertisers, and one 
of their principal advantages is, that if 
ever the advertiser wishes to reduce his 
advertising expenses, he retains the 
papers against which are the most good 
marks, and some astonishing revela- 
tions are made inthis way. Next week 
I will give the systems used by general 
advertisers. 
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AN UNDERTAKER WITH 
TOUCH.” 





“A TENDER 


Raceicu, N.C., Nov. 27, 1892. 
Geo. P. Rowell & Co.: 


You note in Printers’ Ink of November 
23, curious advertisements | apmary in the 
Western Undertaker. \enclose one Aa the 
Daily Globe, of Waco, Texas, which, I think, 
will rank at the top. You can refer it to John 
Wanamaker, as he may need the services of an 
undertaker about March 4, 1893. 

Yours truly, James H, QuaRtes, 

Having had occasion, during the past year, 
to require the services of an expert undertaker - 
and embalmer, and securing Mr. John G, Fall, 
of Fall & Puckett, to perform these duties, I 
have no hesitancy in saying that he is ve 
proficient, and that I have never seen his ook 
excelled by any other in that line. He is thor- 


oughly qualified and endears himself to those 
who, in bereavement, need his services, be- 
cause of his tender touch and gentle care for 
R. CHRISTOPHER, 


their dead, 


WANTS. 


anata under this head, 6 lines (36 
) or less, one time, $1. 08. 


W ante —Purnieure Cuts, ares mod- 
ind newspaper ads. WM. ADSBY, 
Portland, 0 


] poral PUBLISHERS, yonse send cire ‘u- 
lars and i , -L, of co rectories to U. 8. 
qpogs » Bradford, McKean 


Qe ILLAR, sent pow will advance any sub- 
eeripuion ei PRINT: my fw from = Sate of 
the rate of subscri; on will be advanced to §2 a 


year. Every one who wants the paper, orang sue one 
Tho likes the paper, —_ sane — pathises 
= ith the wy paper in le for 
can express nfidence 
by sen in a subse’ ion twill 2 ~~ (in- 
closing one dollar) P. ? INK, New York. 
—— Jewelry manufacturers to send George! 


ogue and dicouns sheets ; also proofs 

of of lectrotypes for catalogue, to ge a 4ILL, 
ANTED First-class circ circulation manager for 

ragealy are month} ricultural 

Be: Address ae OSTER: PUBLISHING 
Springfield 

WV 7 ANTED— oh walls move nt, with offices 
in World urna. rm nw ofa 

few first-class journals. ‘Address, for particu- 

lars, “ ae 8.,” ters’ Ink. 

O= ILLAR, sent now, will advance any sub- 
be nS to PRINTERS’ INK from date had 

ion to Jan 4 Dec. 


Every one who wants the ,every one 
likes the ie paper, every one who pa’ 
with the little paper in i ual le for 


existence, can cuprems wood twill and confidence 
sending in ption now. Address (in- 
one dollar) PRINTERS’ INK, New York. 
Lit Newspapers ¢ and riodicals to 
rel melt unequaled favilities ; rices 
low. Opp Station “ 0,” . 13th St., 
New York. CRANE, ALLING & © 


ANTS TO SELL—25,000 book aati letters 

before Jan. ist, 93. Best offer will take 
them. Co dence solicited. “Address P, 
& M. AGENCY, Box 13, Bachmanville, Pa. 


PV ANTED— —To = — a monthl Percale 
er for b youth, with a fair circ ale. 
tion an vert: s prestign. A 

“C. M., E. Lock Box 63 Pi a. 


ANTED—To some article to put with oe 
dozen g! =: bulbs, and sell, post 
for one dollar. be Ben ¢, useful and chea 
Address JOHN HOWE BROV B WN, Springfield, 


OE DOLLAR, sent now, will advance any sub- 
scription to PRINTERS’ INK from date of 
expiration to Jan 1894. ‘ter Dec. Sist 
jay T of oe On will be advanced to #20 
one who wants the paper, every one 

Tho: ines t the paper, every one who sympa’ 
Soe ES) row mi Xe pneged = 

, can express and confide 

ina becrfption now. Address (in- 
) PRINTERS’ INK, New York. 


‘WW ASTED One man in each town to paint 
signa ; business Penns a and profitable; no 
experience uired. Send 10c. for patterns ‘and 
particulars. TTLEFIELD & CO., Adams, N. Y 


wi £BTED—Ads by us. Space by y You 

e goods. We, circulation. 9 X00 stron 
item mix em at 10 cts. per “a ae. line and ne te 
results. THE BREEZE PUB 


O*Z DOLLAR, sent now, nt now, will nik from da any ong 

scription to ani gg from date of 

to Jan’ After Dec. 3ist 

the rate of subscri Liat bo ode vanced to $2 a 

year. one w. o wants the paper, ion 
who likes the paper, ev one wh 

with the — paper in ii unequal uple for 


will and confidence 
sending in in a su ion now. Address (in- 
one dollar) PR: F 





INK, New York. 


WE zon my new“ starter cuts,” 
which I se’ ingly or in “we r also write 
sements in “ 
style.” Cheap! F. K. HOUSTON, #2 q 
York, 


the latest 
Ficeedwer, 
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V 7 ANTED—Canvassers to obtain eu, tions 
and advertisements. Address RINTE ERS’ 
INK, 10 Spruce St., New York. 


W ANTED—Cash to increase my parinom, A 
practical _ printer, with $500, taken ag 





partner. ers paper , established sixteen 
years. R. 8. SIDELINGER, Editor Mountaineer, 
Gorham, N. 

NE sent now, will advance any sub- 


DOLLAR, sen 
scription to PRINTERS’ INK from date of 
expiration to January Ist, 18%. After Dec. 3ist 
the rate of subscriptio ion will be advanced to 2a 
yee, ena, one who wants the paper, —_ gue 
with fh ry ea £16 paper in ite un an rele f 
t e le p ~ 4, its un e or 
existence, St. ood will an and ugg’ for 
by. sending in Veet now. Address (in- 
losing one Gollsry Pi PRINTERS’ INK, New York. 


ANTED — Purchaser for THE COURANT. 

Job office with 3 presses; over 200 fonts of 

pe. shed 8 9 opening for an ‘all Foane printer, 
oh ablishe ears; #1,500. F. A. COGSWELL, 
town, D 


V T ANTED-—Position aa par as paragrapher and gene- 

ral writer. Experience on dailies and week- 
lies. Reference from Bob Burdette, and samples 
of work submitted. aedirems “O.N.P.,” 159 E. 
Washington St. , Chicag 


Ww ANTED—By a “young 1 man, married, and 
strictly temperate, a stead ‘position, by ‘the 
first of Jan., 1893. Laman al “around country 
printer also Cnderengs steam ¢ engines. Address 
ST. CLAIR, Milton, Pa. 


NE DOLLA LLAR, sent now. wi will advance any sub- 
uration to to tl 4 INK from date of 


year. fvery one Ww. annie paper, eve one 

who likes the paper, eve: — pat 

with the ae paper in i pnes le = 
ee express good Wa cor. dence 
b comdtier in in a subscriotion now. Address (in- 

c one dollar) PRINTERS’ INK, New York. 


Ww ANTED—To kill an editor is startling news 

for the ae aes yond of an per to receive 

from an offended reader. Always kee o.sped 

peel. Send for my pistol catalogue. “PG 
ARDS, 26 Main St. Arlin, ngton, 


\ ANT ADVERTISEMENTS in PRINTERS’ INK 

under this head, six lines (thirty-six words) 
or less, will be inserted one time for one dollar. 
For additional space, or continued insertions, 
the rate is 75 cents a line each issue 


We man in every town and village 
in U. 8. oe Stee teate circulars, &c. No can- 
ws — for the work. For con- 
stamps. SOUTHERN AD 
vieriaind “AGENCY, Ivy Depot, Va. 


. Oe LLAR, sent now, will advance any sub- 

erp on tg PRINTERS INK from date of 
expiration to January 1s ‘ter 

the we & of 7 one whows will be advanced to $2a 
year. Brey =< o wants the paper, every one 
who likes per, “In ite une 0 sympathises 
pF the lite paper in i ual st: le for 
xistence, can express aes confidence 
by sen sending in a subsc’ ode now. Address (in- 

osing one dollar) PRINTERS’ INK, New York. 


W ANTED— Advertisit solicitor to invest 

seed in half interest of an established trade 
paver and manage a‘ivertising department 
‘ood man can make big money. Can have office 
in New York. Address Box , Boston. 


\ J ANTED—Agents to sell and convince the 
publisher and printer that no printing office 
is complete or can successfully compete without 
the Improved Hughes Stereo utfit. M. J 
HUGHES & CO., 1 Spruce St 8t., New York. 


NE DOSLAR, sent now, w now, will advance any sub- 
O scription to PRINTERS’ NK fr from date of 
expiration to January After Dec. 3ist 
oe rate ot of subscription nerill be be advanced to #2 
wants the paper, ain bs 

who iuios the the paper, Gy A who ual stragg 
h the = paper in i iruggle for 
dence 


nding in fin 9 subscripts tion now, “Adiaress (in- 
} one dollar) "PRINTERS INK, ew York. 
Ww, ANTED—Every , reader < of Printers’ Ink to 

send fora complete catal e of Flags, Ban- 
ners, Ribbon oe 8 and Society Dg Ty my 


qouse in the Sta’ rices lowest; g¢ 
rite to-day. HICKS & GO CO., Palmyra, N.Y. 
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7ANTED- circulation 
W of good poo mae or! -: = edition. 
Inow am gy — been for ten years. 
If you wish to ote on, and mean 
business, address ee POX.’ ” care Printers’ Ink. 


W ANTED—To ow & how many printers have 
the nerve to inv Oe. in a formula for 
making the wonderful Fi lexible Tablet Glue—a 
new departure in bin ding lues. Flexible when 
ay. Address CITY P’T" PUB, CO., Fremont, 
0! 


TS SOUTH—There are rs that dra 
trade like the needle to the | pole, like flies to 
the moe poe, ere are ye —_ nt 
The ones that do we know; 

SOUTHERN STATES ADVERTISIN 

pct Tenn. 


BUREAU, 


= likes the paper, one Ww! 
= the little paper in ual le for 
by sending in a subeer pnt dress Gn. 
sen nm now ress (in- 
closing ome ne dollar) ar) PRINTERS" ’ INK, New York. 
| gy “manufactory, capable of 
large extension, seeks brain weiay Ds partner, with 
and capital, to promote publicity, or would 
incorporate. Investment over $100,000, Average 
 s net profits on capital past 7 years. “8.,” care 
Printers’ Ink. ° 
\ TILL you continue to waste time writing 
when ee of <7 handwriting, type- 
writing, etc., bor peace’ in minutes by e 
copier | Duplicator, fhe -— ractical manifold 
copier t C BENSINGER & CO., 
y St., 4 4 = 


Om DOLLAR, sent now, will advance sub- 
Sects OG PRINTERS LN trom, dats of 
on. jan , r ’ 

the rate of subscription will be advanced to#2a © 

year. —= 0 wants the paper, every one 
Woolas the o itsie in i nm | etragg le f 

ie for 

‘ Daven I will and confidence 


existence, can express 
_—— sending ina wherein ptton now. Address (in- 
closing one dollar) P’ » INK, New York. 
ANTED—Orders for printing n 
Wem type, furnish y per, Srint, "fold fand 
mail. Have stories, de ents and misce 


for d out. Modern good aa, 
dey UN1LON PRINTING COMPANY, 


15 Vandewater St., New York. 


jy 7 ANTED—A man with some means, to b A 
ocated in n 


new established German dab ak 
Central Wisconsin, in city of 1 inhabitants. 


Proprietor has ‘has.’ otk gos Interéats. "Sadress 1 
ENSTEIN, Neilisville, W: 


DOLLAR, sent now, i advance any sub- 
Oe scription to PRINTERS’ INK from ors wi 


jiration to January ist, 1804. After Dec 
mary et pe advanced toate 
“—- 0 wants the paper, one 


The: likes a who 
with the eae gar ‘paper ini pneqeal le for 
existence, can 


eens good on idence 
sending 5 inas subscription now ¢ 
¢ ee one dollar) PRINTERS’ INK, Agee York. 


AP—Job nting business Steady trade, 
d oeput = cith location” Plant 
vo more ill take $1,000 down. 
and balance on — A hustler can make #1, 
a year with present plant. “ PRINTER,” Room 
27, Lron Block, Milwaukee, Wis. 


\ 7 ANTED—Men, immediately, with a few hun- 
dred dollars to invest towards secur Let- 
ters Patent in Canada and England on my Watch 
ae. Calendar Lockets. One tenth of the net 
ts given. Address at once B. G. STAUF- 

PER Tinventort, Bachmanville, Pa, 


Ove DOLLAR, sent now, will advance any sub- 
scription to PRINTERS’ INK fre from date of 
e ion to Ist After 31st 
the Fate of eu on will be advanced to ¢2a 

== jo wants the paper, every one 
who likes t 


‘Paper in ia ane le for 
RS INK, now Address (n- 


ith the iene pay 


Sa te 


PRINTERS’ INK. 797 


‘ HARLES’ ADVERTISEMENT RECORD, with 
its yy! ruled pages and printed 
indispensable to every advertiser, 





It omer 1 am gg TT ty entire sea- 
son’s adve’ \ ice, only express 
paid. H.-H. CHARLES, Quincy, I. 
Wy ee ere to know that the Oma- 

ha Religious Press a 
Presbyterian, Methodist and United ed Presbytertan 
oO tees to reach 


nt, 
t-do families weekly CD. THO: N, 
$12 Karbach Bik ik, Omaha, Ni Neb. 


Ove DOLLAR, sent now, will advance any sub- 
scription to PRINTERS’ NK from dat date of of 

expiration to Jam After 
the rate of subscri on will be advanced to ¢2 a 
one who wants the paper, every one 

+ omg likes the paper, eve! — who sym 
with the little paper in i ual le for 
express confidence 
sending in a subscription now. Address (in- 
losing one dollar) PRINTERS’ INK, New York. 


pra HERS—Send for * for “Our Ho: ya 

Wonderfully low club rates, No’ 

ever before offered. A forty-eight page i arated 
ne of fact, fiction and humor. 


full rinted on ‘fi JOHN 1 Doug. 
ne 

LASS, Publisher, 67 Fitth Av., New York. 

OSITION WANTED—One year's successful e 

perience as ee and business 
country weekly, t years reporter, adver. 
tisement writer at Selegre h editor ‘on tity 
daily ; married ; age 31 wil accor, eee 
salary. “ EDITOR,” » Warrensburgh, 
Ove DOLLAR, sent now, will ad 

scription to PRINTERS’ INK "trom dat date = 

a, to January Ist, Dec. Sist 


Sy . 
Whol likes the paper, one who 
pam the little Ere good 


ng in & subect Address 
pK one dollar) PRINTER scbeeriton go! = 


WwAr, relief from the t the bane of mewnpaper 
men’s sagony. have only 

draw out the agon: ve onma sehr and 

cure by a & stem that will commend itself to 


our good judgment. Have “ written it u 2 
1.00. D. H. TALMADGE, W West Union, Iowa. a 


V 4s -~ —eenation on 7 journal by ¢ 

oroug! competes and ex! 
newspaper ey high character, as solicitor of 
advertisements or circulation man, for Penn. or 
dress ‘WEST 


W. Pa. Eastern Ohio and W.Va. Ad - 
ERN PENNSYLVANIA,” care 

NE DOLLAR, sent now, will advance sub- 
O scription to e to PRINTERS’ INK troen date ¢ of 
expiration to January Ist, 18%. After Dec. Sist 
the rate of subscription on will be advanced to $2a 


year. Every one who wants the paper, every one 
be =} likes the paper, every one who 
ith the — paper in i unequal struggle for 


can express and idence 
oy gatins sending in a subsc: ion now, Address (in- 
closing one dollar) P: INK, New York. 


wa NTED—Partner to er to ‘buy half interest ina 
live, o or nd illustrat weekly, fe 
in : be J pL gs ma. Good ct - 
an ve ronage. e partner occu- 
— with ano’ = ee. Chance of a life- 
ime for an advertisin; Address AMERI- 
CAN ILLUSTRATING CO., Ni in Newark, N.J. 
DIRECTORY GRATIS.—Librarians or others 
interested in news woper statistics and not 
supplied with the 1891 edition of the American 
Newspaper Directory, may have a copy gratis on 
application, as there area few on has 
comme: value since the edition for 1892 was 





year, Every 
who itkes ef struggle for 
t le 
idence 


Closing on Scent se 





INS having access to corresponden 
Prout a do well to search ch among it for old, can- 


may inal to f t. P, ——. Pc. who 
prices for desirable . Extra 


for stamps on original yp -h, 


NE DOLLAR, swat now wil advance any w sub- 

OMA january Ist, Pa ah oe. tet 
r Dec. 

the rate of subscription will be ad advanced to ¢2a 

year. one who wants the paper, every one 

Wpe Mees Se 


& 


SEE 


th the little reper in ie unequat le f 
le paper le for 
twill and confidence 

lon now. Agarem Ca- 


existence, can 
Sgt 

one dollar) P’ ’ INK, New York. 
Hew. should we advertise? Our dilemma is 


will thought a humbug or 
worse. If no mention of extraordinary returns, 
pohn te ng J valueless. wil pay for valuable 
in five lines. GEO. 


M. Fewin & ( & CO., Pittsburg, _, 


Oo! DOLLAR, sent now, will sub- 
scription to PRINTERS’ INK trom from “date of 
expiration to Jan 18%. After Dec. 
bday TL be advanced to ¢2a 
Every one w! wants the paper, eve one 
Tho likes the paper, oy A who 


with the ——} paper le for 
sending im ina no Add . (in. 

nm now. reas (in- 

Liab dollar) P’ ’ INK, New York. 


ee 
ADVERTISING NOVELTIES. 


Adwortioonents under this head, £ ‘ens (36 
or less), one time $1.00. 


ATCHY Outline Cuts for news per advertis- 
ers. Write to “ Advertising Fiend, ” Cadiz, O. 


ANUFACTURERS of novelties please com- 
municate 5 STAR SUPPLY CO., Box 


E RASS EDGE OFFICE RUL RULES for advertising 
na Pele N.Y TIONAL ADVERTISING UO., 


EW paocees of Embossing from Type. 
reduced one half. Sample order Pt 
1,000 Packet Heads and 1,000 Envelopes comune 
= 1000, GRIFFITH, RTELL & CADY CO. 
Holyoke, Mass. 


Bran MERCHANTS—Groceries, dry goods, 
clo’ boots and shoes y- 
—send address and line of business for par- 
as to publishing Bad ova ill 


poy , hy ry effective. 


soonam cele sn atvance any subs 
Oia to PRINTERS’ INK from date of 
to Jan’ lst, 1804. After Dec. Sist 
the rate of subscri on will be advanced to $2a 
year. Every one who wants the paper, one 
who likes the paper, every one who 
with the little paper in i ual ‘le for 
existence, can express and confidence 
sending in a subsc: ption now. Address (in- 
one dollar) PRINTERS’ INK, New York. 


Naw INVENTED, ‘ED, imported, stylogra) perephie 
ty ‘at same time of wri ing 
origtnal, any ink, two exact copies. Dis- 
)~ — hy lett ~~ A nuisances. ew on re- 
Sat s- 


L g Go. ;7 Dey 8t., = ork. 
of inviting announcements 
Fe of Ma venbine Novelties, likely to benefit 
as well as advertiser, 6 lines, 36 words or 
less, will be inserted under this head once for 
one dollar. Cash with order. More poe con- 
tinued insertions 75 cents a cents a line each 


Oeriias ts PRUE will advance any 
5 PRINTERS NK from dat ae 


ants the paper, every one 


unequal le for 
will and confidence 


sending in 8 au . Address (in- 
Sea SINK, New York. 





- year. Every one 
Whe Mpes r, one who 
with the. Se peve SR nite 


year. e! 
who likes thi 


798 PRINTERS’ INK. 


ILLUSTRATORS AND 3 AND ILL USTRATIONS, 


Under this head. “2 nce lines (12 worse) will be 


inserted three times Sor $1.00. 
lee ILLUSTRATIONS—D Drawn to enter. ; Send 
for Book. A. MEYER, 173 E. 74th 8t., 
je gy Mechanical. Engraving. ae het 
trotype Eng. Co., 7 New Chambers St., \. Y, 
Cus FOR CLOTHIERS Original illustrations 


A new Write for 
catal ai Bike & COMPANY. Weant ington, 








CO= ILLAR, sent now, will advance sub- 
pt ey. PRINTERS INK from from di date of 
the rate of subscri in will be advanced to ¢2.a 
who wants the paper, ann one 


8 

gle for 

and con ence 

existoner, can express ood wi now. Address (in- 
P| dollar) ’ INK, New York. 


———— __<_. 
ADVERTISEMENT CONSTRUCTORS. 


Advertisements under this head, 6 lines (36 
words) or less, or less, one time, $1.00, 


Ts YOUR STORY—Make it entertaining 

and to the point. If you desire advertise- 
ments of this description, address GEO. DALE. 
West Chester, Penn, ers, circulars and ali 
advertising matter prepared. 


Om DOLLAR, sent now, will advance any sub- 
to PRINTERS’ INK rom, vdate of 
ontane to January Ist, 1894. After Sist 
the rate of subscription will be Wi to 2a 
ry one who wants the paper, eve one 
paper, vin ie une who ae 

with the lite paper in le for 
express co confidence 
7 oo @ subse: ~- now Address (in- 
osing one dollar) PR ’ INK, New York. 


WRITE “ “Epitaphs” for stores that don’t ad- 
S ads for ose thatdo. WH ae 
©. H. Box 6 7 Chie Four-inch, sii 
A $i<; cire Som $2 up. May 
aw A, frown ‘at a prices, but smile at the 





DOLLAR, sent now, will advance any sub- 
pin to PRINTERS’ INK fre from date of 
expiration to January Ist, 1804. After Dec. 3ist 
the rate of subscription will be advanced to $2. 
year. a A one who wants the paper, every one 
who likes the paper, ony ene who mo armpas thises 
with the iene paper in i le for 
, can express wil at confidence 

7 sending in a su ion now. Address (in- 
closing one dollar) PR: IRS’ INK, New York. 


TTRACTIVE ADVERTISEMENTS, artisticall: uly 
arranged, <n arrayed, are always 

write ’em. ‘One dollar each 

State ‘fait Particulars: size of advertisement 


wanted, etc. CHAS. NELSON, P.O. Box 2087, San 
Francisco. 
NE DOLLAR, sent now, will advance any su 


sub- 

scription to PRINTERS’ INK from date of 
expiration to January Ist, 1894. After Dec. 3ist 
the rate of subscription will be advanced to #2a 
year. oeey one who wants the paper, every one 
we likes the paper, vay AS who — ises 
h the ite paper in its unequal le for 


confidence 
4 su ion now. Address (in- 
closing one dollar) PR: ’ INK, New York. 


—_——~. 
MISCELLANEOUS. 


Advertisements under this head, two lines or 
more, without ut display, 7% ide. a line. 


EPSINA KO-KO TULU GUM—Sure cure oF 


mdiewtice. Send 60c. for 60 pieces, 
to SOL. . 


» manufact’r, Memp! = 


NE DOLLAR, sent now, will advance any sub- 
scription to 5 PRINTERS’ INK from date of 
expiration to ist, 18%. After Dec. Sist 
the rate of subscription will be advanced to ¢2 a 
year. Every onew owas pet every one 
whi a peee egen ep 
ie for 
eres yoy 


by condi tp &wabeerfeion no Pik “Now York, 























$ ‘erences 
States. Address i 
sent now, will 
ONzapton TiaR PRINTERS INK from date of 
expiration to January Ist, 1894. After Dec. Sist 
lig | of subscription will be advanced to $2a 
one 





Every one who wants the paper, 
oy likes the paper, ev one who 
with the. little paper in i saegnel oe le for 
Sate oie in a cabscription now. wot 
by gonding ‘v llar) PRINTERS INK, New York. 
—————Ior 
SUPPLIES. 


Advertisements under this head, two lines or 
more, without display, T5c. a line. 


y4* BIBBER’S. 
Lasers INKS are the best. New York. 
Faia INKS are the best. New York. 


JAPER_ CUTTERS.—Those manufactured 
the HOWARD TRON WORKS, Buffalo, N. Y., 
are the best. 


prams CLIPPINGS supplied. HENRY RO- 
about itty 110 —_ Ave., N. Y. Tell you all 


paren "DEALERS M. Plummer & Co., 161 

William St., N. Y., sell every kind of paper 
used by printers and Publishers, at lowest prices. 
Full line quality of Printers’ 


LLA sent now, will advance 
Olscripuion 6 Pit NTERS’ INK from date < of 
After Dec. 3ist 


xpiration to January Ist, 18%. 
the rate of subscri ‘on will be advanced to $2 a 
Every one who wants the paper, every one 


St a 
e le r le for 
a express twill 


b ® eabeet ption now. Address (in- 
Lio one ilar) PRINTERS’ INK, New York. 





FOR SALE. 
Advertisements under this heud 75 cents a line. 
3.0 50 BUYS 1 INCH. 50,000 covses PROVEN. 
$ WOMAN’S WORK, Athens, Ga. 
> SALE—Vertical 10 H. P. Engine. In good 
order. MANN & CO., 48 Murray St., N. Y. 
I ANDSOME TLLUSTS A TONS for papers. Cat- 
alogue, 25c. AM. ILLUS. UO., Newark, N. J. 
> HALF CASH, te Ta the only Demo- 
86000- ge Reba" Sor sta and a weekly) in in 


the finest town in 
“QUICK,” Printers 


NE DOLLA’ sent now, will sub- 
O scription oF PRINTERS a from trom date of 
expiration. january ist . After . Bist 
he bscri will bo advameea to 2a 


the rate of su a. $34 
ear. os Ww paper, every one 
ue yy one who sympa 
th the. Hiei pa Baper in in its re or le for 
dence 


a 4° in 8 subec tion now. Address (in- 
= one @ PRINTERS INK New York. 
Fores Fiery no Rt of = ‘American Newspa- 
~ by Price five dollars. 
carriage paid ress GEO. P. ROWELL 
Py CO, Publ rs, i0 0 Spruce: ce Bt, New York. 
NV YSTIC GLOBE—The most marvelous top of 
the An —— Ton for — ish- 
ers and clot 25e., in 
EMPIRE PUB. mas 16 Worth Si St., New ton 
NE DOLLAR, _ now, will advan: sub- 
scription to PRINTERS’ INK trom "date of 


y one who wants the paper, — 
who likes the 6 paper, per in ite une who 

with the little paper pals ‘le for 

existence, can express idence 

in a su nm "now = (in- 

one dollar) P ’ INK, New York. 
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We sell of any 


00 1 d forfeit 4 cts. on each ret) 
* ead.” Try 1 000 AG. GENT’S HERALD, Phila. , Pa. 


St 100,000 aasntea ttre tari. 
uurned 


F 9. SALE—A Sret-cless | Revs 5 -y A 
and two stro: sa gab aoe 


ome of 11, Ihe ; capi one x, #1 ; ie ry | or 
con rolling ape may en, as purchaser 
elects ; some security required 


_ OHIO, ” care Printers’ nk, 


OX DOLLAR, sent now, will advance any sub- 
scripti PRINTERS’ INK from date of 


Leg one who wants the paper, e one 
Tho. likes th ie paper, every one who 

with the iieie paper in i will an le for 
ezistenes, - express and confidence 
by in a su Address (in- 
closing one dollar) P 5’ INK, New York. 
OR SALE—The only lite paper published 
in the South. Established for years and pay- 
ing well. No paper published has such exclusive 

territory. Sa reasons for se! 
ime ress reasonable. Ad “LIT Zz,” room 


eg New La 


sub- 
OX pt as to PRINTERS I INK from from date of 
expiration to January Ist 31st 
the rate of subscription will be advanced to @2 a 
year. one who wants the paper, one 
who likes the i every one who 
with the little paper in i unequal ore le for 
existence, can express idence 
| T. sending i in a subse ion now. ‘Address (in- 
losing one dollar) PR RS’ INK, New York. 





————_ +e --—-— 
ADDRESSES AND ADDRESSING. 


Advertisements under this head, 6 lines (36 
words or less), one time $1.00. 


OHN T. MULLINS’ MATLING AGENCY, Faulk- 
land, Del. $2 per 1,000 
E have just completed a valuable list of 
d in all the smaller towns of the 
U.8. Other lists in any trade or profession. Re- 
liable, honest work. CRANE, ALLING & CO., 
19 W. 13th St., New York. 


URLEY’S MAILING LISTS give you 2,300 

bona-fide Manitoba homes, into which you 
can advertise aged offers to the ple with good 
returns. ed. Wri dress correct, therefore not a 
cent wasted yrite to Portage la Prairie, Man., 
for particulars. 


PERsoNs who have facilities for b: ng ad- 
vertisers and consumers into contact through 
lists of names and addresses may announce them 
in 6 lines, 36 words or I-ss, una this head once 
for one dollar. Cash with order. More or 
continued insertions 7! 75 cents a line each 
OE DOLLAR, sent nt now. will ad vance any sub- 
scription to ee aw from “date of 
expiration to January 1 After Dec. 3ist 
the rate of subscription a wil be advansea oe 
year. Every one who wants the paper, every one 
who likes the @ paper, oven one who sympa 
= h ~L-4 little paper in ass le for 
xistence, can express idence 


sending in a su nm aow. ‘Address ‘in- 
by om osing one dollar) PRINTERS INK ew York. 
ADVERTISING MEDIA. 


Advertisements under this head, two lines or 
more, without display, Tc. a line. 


G RIT 


G POKANE SPOKESMAN. 
N 





Borrte TIMES proves over 33,000 circula- 
tion. It will pay you. 
i OSTON HOTEL GUIDE means customers. 
It’s got the circulation. ¢2. 
A GENTS GUIDE, New York 
4\ agents’ paper. Send for copy 
HICAGO—THE MEDICAL ERA—It reaches 
doctors ; all are good buy buyers; go into it. 
66 porte THE POST,” South Bend, Ind. 
Only morning paper in Northwest Ind 


The leading 








800 


EDICAL BRIEF (St. Louis). t cire 
tion of any medical dical journal in the world. 


BRE Bi baie emhion ant 


UCCESS, the pular famil egtine, Se > 
aline. AMER SAN PRESS timore. 


LLAR, sent now, now, will advance any sub- 
to PRINTERS’ INK from, ndate of 
expiration to anseey 1S, P 18%. After Dec. 3lst 
the eats of of subscription will be Wd. to ga 
Brey one = 0 wants the paper, every one 


year. 
who likes the pape = who pa 
with the litte eed nequal struggle for 


N 


Oe not a oy 


e dence 
conaine tn in by Sooo vn ety Address (in- 
} a one dollar) meek RS’ ay New York. 


‘ARM LIFE, of Rochester, N. 16 Lane 
F col . monthly. Guar Sa etd cire 
x (\ For 5 lines 26 days. 6 da 8, 50 cts. EN. 
$1.50 TERPRISE, Brockton, Mass. Cire. 7,000 


Amr GUIDE, _} Mailed on receipt of 
stamp. STANLEY DAY, New Market, N. J. 
Tk GREAT WEST—Aberdeen, South Da- 

7 It’s new, spicy and reaches 5,000 
Gazi 


oy ps BIGGER — THE Lig ps - HAUTE EX- 
PRESS—than any paper in Indiana outside 
Indianapolis. 
T= New Year’s issue of THE SENTINEL, 
Hazleto will Three 


n, ’ 75,000 co} 
dollars an inch eeu. — 


O@ DOLLAR, sent now, will advance any sub- 
scription , 2 PRINTERS INK from date of 
expiration to J st, 1 After Dec. 31st 
the rate of of subscription will be advanced to #2a 
year. one who wants the paper, ovary one 
who ines: the e paper, every one who 
p- LJ the Ly J in its unequal 
sess wood will and con dence 

sending in & eabeo tion now, Address (in- 

[3 dollar) PR RS’ INK, New York. 

E Sapegentoms. Own your ow ows are er. 


Send for estimates to AL V 
LIES CO., 28 West 23d St., iy Soe City. 


K 


ADVERTISEMENT RECORD—For 
nant — $1. Testimonials. GAZETTE, 


thises 
le for 


ANSAS is thoroughly covered by THE KAN- 
SAS WEEKLY CAPITAL, Topeka, Kan., the 
farm and family newspaper of the State. 


yur eg =e so —_ a) we can’t buy a 
pare 26 (ey ‘ove 20,000 circ’n. Sample 
free USTRATE WEEKLY, Topeka, Kansas. 


4 PEOPLE’S ILLUSTRATED JOURNAL 
(monthly), New Orleans, La A Southern fam- 
ily magazine, it reaches Sou’ rn homes. Adv’tise!? 


\OLUMBUS, Central, Southern, and Southeast- 
/ ern Ohio offer a rich field for advertisers. 
THE OHIO STATE JOURNAL—Daily, 12,500; 
i 17,000, and Weekly, 23,000—cover the 


OX ILLAR, sent now, will advance any sub- 

at to day INK from di date of 

expiration 1894. . Sst 

a a of subscri ion will be advanced to 2a 
one nt 7 one who wants the paper, , eve: = 

Ae 0 likes the Tr, every one who s 

with the tee tence in its ual st: bona 

~o ~ 4 


existence, can . od wil and oor 5 
sending a sul nm ry “ 
) a one dollar) RS’ INK, ‘New We York. 


41 102 & ies of THE DALLAS one 
he et NEWS were issued the day 
lection Startin wane c e prestige ot F acon 
pt THE GALVESTON N 8, this infant won- 
der has grown so that it tte mp 3 A at its own ex- 
+ pense two special trains a distance of 106 miles, 
and at AF, age of 7 presents the above unparal- 


yw, will advance any sub- 
scription to PRINTERS’ INK from date of 
expiration to January Ist, 18%. After Dec. 3ist 
the rate of subscription will be advanced to $2a 
year. Every one who wants the paper, ore one 
The likes th 


Oz DOLLAR, sent 


e paper, every one who 
with the iittie paper in i unognal le for 
cama, can ee will and confidence 


by ina ption now, Address (in- 
closing one dollar) PRINTERS’ INK, New York. 





PRINTERS’ INK. 


Or DOLLAR, sent now, will advance any sub. 
ription to PRINTERS INK from di date of 

expiration to January Ist, 1894. After Dec. 
the rate of subscription will be advanced to $2a 
= who wants the paper, oe one 


year. 
who likes per, oveny one who ae, ermape 
= LJ Hae paper ini al strule for 
can express dence 
ding in a sul ption now x 
tem one dollar) PRINTERS’ INK, New York, 
LASSIFIED ADVERTISEMENTS in in PRINTERS’ 
/ INK n with = letter, but have no 
other disp! Under headings of Advertising 
Miscellaneous and For Sale the 
cents a , each issue. Under head. 
ag: of. Wante, Bill F and Seaeeeas, Ad- 
meng Novelties, Addresses and Addressing, 
Illustrators and Illustrations at and Advertisement 
Constructors, 6 lines (36 words or less) will be in- 
serted once or’ two lines (12 words or less) three 
times for one dollar if the cash accompanies the 
order. Additional space or insertions charged 
75 cents a line each issue. 


OX DOLLAR, sent now, will advance any sub- 
scription to PRIN 7 INK from date of 
expiration to January . 1894. After Dec. 3ist 
the rate of ree will be advanced to Ra 
o wants the r,every one 

who > paper, every one Who sympathises 
with the eae _— in its p pnegeal ¢ struggle for 
— mce, can express good wiil and confidence 


ding ion caben tion now. Address (in- 
| T-. one dollar) PRINTERS’ INK, New York. 
BILL POSTING & DISTRIBUTING. 
Under this head, 2 lines (12 ara will be 
inserted 3 times ~~. $1.0 


TROULARS distributed r M.; 
tes. E.J. WORST, Asi id g Ohio. 

ng kinds of adv matter disteibuted and 

mailed. DEANE & BRAND, Cuba, N. Y. 

IRCULAR distribution a 

CAN ADV. CO., 122 Market 

Canam distributed, § RD ADV. 80s 

er HOWARD ADV. 


nine 


eg A AMERI- 
t., Allegheny, Pa. 


rM. Signs 
eabody, Mass. 


OE LLAR, sent now, will advance any sub- 
scription to PRINTERS’ INK from date of 
expiration to January , 18%. After Dec. 3lst 
the rate of subscription will be advanced to #2 a 
year. Every one who wants the paper,every one 
who likes the paper, every one who sympathises 
with the little paper in its Fe le for 
ice, Can express s food and 

sending in a subscription now. ‘Anarene 

} one dollar) PRINTERS’ INK, New York. 


DV. MATTER ty wy wy! ED. Circulars mail- 
ed. Usual rates. E. A. KING, Shawano, Wis. 
IRCULARS, Books, ee distributed for #1.50 
perM. ROBERT CHEESMAN, Bridgeton, N.J 
Brore books, papers, sam samples, etc., distributed 
a eee Address ‘EWS, Youngstown, 





ae DOLLAR, sent now, will advance any sub- 
scription to PRINTERS’ INK from date of 
expiration to January Ist. 18%. After Dec. 3lst 
the rate of cubscriptio tion will be advanced to #2 a 
year. oy A =o 0 wants the paper, ate one 


who likes r, every one — mpathises 
poise nd ttle s paper’ ini yaogual le for 
mee, can ex and confidence 


sending ina sabees ption now, Address (in- 

one dollar) PRINTERS’ INK, New York. 

‘A LL kinds advertising matter carefully dis- 

a tributed. NIXON BROS., Peoria, Ill. Popu- 
lation, 60,000. 


Fz the purpose of inviting announcements of 
he addresses of local bill posters and distrib- 
utors, two lines(12 words) or less will be inserted 
three times under this heading for one Gover r, 
or three months for five dollars. Cash with the 
order. More space 75 cents a line each A. 


Om DOLLAR, sent n now, ow, will advance any sub- 
scription to he ag INK from date of 
expiration to January Ist, . After Dec. 31st 
the rate of subscription wi will be advanced to ¢2a 
year. Every one who wants the paper, every one 
who likes the paper, every one vine 8 me ises 
= _— little pa paper in its un le for 
can express good wil =i on dence 
ben cooaioner in a subscription now Address (in- 


‘osing one dollar) PRINTERS’ INK, New York. 
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Persons who intend 

Advertising in PRINTERS’ INK 
On yearly contract in 1893, 

At one-third discount 

From current rates 

And 

Free insertions for the remaining 
Issues in 1892, 

Will observe 

That no free issue is secured 
With an order 

Received after Dec. 21st, 1892, 
And 

That 

We do not promise 

To accept advertisement 

Orders 

At the reduced rate 


After January Ist. 





Address all communications to 
GEO. P. ROWELL & CO., 
Publishers, 
10 Spruce St,, New York. 
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THE AMERICAN 
NEWSPAPER DIRECTORY. 





From PRINTERS’ INK, page 684, issue of Nov. 2}. 


Under even the best of the prevail- 
ing systems of ratings in newspaper 
directories the publisher who is honest 
enough and frank enough to state his 
exact circulation finds himself at a de- 
cided disadvantage when his publica- 
tion appears in a list in which the 
majority of the publications which are, 
from the nature of their location or the 
character of the paper, his competitors, 
are accorded circulations exaggerated 
anywhere from ten per cent to ten times 
the amount they actvally print. 

F, S. PRESBREY, 





The view entertained by the publishers of a trade paper : 
‘*Boors AND SHOES” WEEKLY, | 
M. T. RICHARDSON ComPANY, Publishers, 
84 & 86 Reade Street, 
NEw YorK, Nov. 30, 1892. 
Messrs. Geo. P. Rowell & Co., 
Publishers of the American Newspaper Directory, 
ro Spruce Street, New York City. 
GENTLEMEN—Mr. Presbrey has hit the nail right on the head. For years 
I have refused to give the circulation of Boots and Shoes Weekly to your 
Directory, for the very reason that he alleges, that I can’t afford to place facts 
alongside of lies. Yours truly, 
M. T. RICHARDSON COMPANY, 


THE ACTUAL FACT. 


It is not in the AMERICAN NEwspAPER DirEcTORY that false 
circulation ratings appear. Boots and Shoes has been studying 
up some publication wherein the publishers like to state circu- 
lations large so as to make advertising seem cheap when figured 
at a price by the line, based on the circulation rating. 

The publishers of the AMERICAN NEWSPAPER DIRECTORY 
pay a Hundred Dollars each for every instance discovered where 
they have been imposed upon by an untruthful circulation 
report. 








Address all communications to Publishers of 


AMERICAN NEWSPAPER DIRECTORY, 
10 Spruce Street, New York. 































PRINTERS’ INK. 
Concerning the American Newspaper Directory for 1893. 


TO THE PUBLIC: 


The compilers of the AMERICAN NEWSPAPER DiREcTORY have often had occasion to wish 
that publishers would be as free about fiving facts concerning circulation before the book 
oes to press as they sometimes are after it has appeared and it is too late to make use of 
fre information furnished. If due attention is paid to applications for information no 
publisher will have occasion for fault-finding or censure. To receive a correct circulation 
rating and have its correctness guaranteed costs no one anything. All that is necessary is 
to know the facts and report them before the book goes to press. 

It has sometimes been asserted that statements, properly signed and dated, have not 
received credence. For the purpose of testing the sincerity of such charges, the » parsers 
of the Directory for three years conasgtonowsty published an offer » pay a reward of $25 for 
every such case that should be brought to light. The only demand for the reward that has 
been sustained was based upon the rating of the Frederick (Md.) News, 1892. The error in 
that case was found to have resulted from the dropping out of a figure from a page form 
after it had been revised by the proof reader. This reward will be continued pnd made 
applicable to the Directory for hud P 

The publishers of the AMERICAN NEwsPaPerR DirEcToRY have for five years guaranteed 
the circulation of all newspapers rated in accordance with a detailed statement emanatiag 
from the office of publication and duly signed and dated by an authorized and competent 

rson; and have — a reward of one hundred dollars for every case where such a rating 
as been shown false. 

The reward has been claimed and paid as follows : 

In 1888, case of Waukegan (Ill.) Gazette. 
In 1889, case of Madison (Wis.) Skandinavisk Tribune. 
In 1891, case of Prospect (Ohio) Advance. 
In 1892, case of St. Louis (Mo.) Anzeiger des Westens. 
In 1892, case of Atlanta (Ga.) Dixie tor. 
The reward will be continued and made applicable to the Directory for 1898. 


TO THE PUBLISHER: 


If you intend to furnish the AMERICAN NewsPaPER Directory for 1893 with a statement 
of the actual number of copies of your publication, printed for each and every issue within 
the period of a full year preceding the date of the report, we desire that you will note that 
the report should have the date of each issue set down against the figures esqrensates the 
exact number printed ; also that the sum total of the actual editions should be ascertained 
and divided by figures representing the number of editions issued, thus exhibiting the aver- 
age issue for a year, and showing that the average was ascertained carefully and accurately. 

A report of the sort authorized above should cover the period of a year preceding the 
date, and should bear date not later than January 1, 1893, should be signed with a pen and 
be on file at the Directory office on or before January 16. 

v2 If yeu are unable or unwilling to furnish a statement of the actual 
number of complete copies printed of each separate issue fora full year, 
but are able to state, under signature and date, that no issue within a rer 
has been smaller than a number that you specify, that statement will be 


deemed a satisfactory report..22 
If you send a true circulation gy of the class indicated in the first paragraph, the 
actual average edition as shown will be stated in the Directory in Arabic figures, preceded 
by the following words, set in italic: Actual average for the year. 

If you send a true statement of the smallest number printed of any single issue during 
the year just , the same will be stated in Arabic figures, preceded by the following 
words, set in italic: Smallest edition issued within a year. 

Publications concerning which no report of either of the two classes indicated above 
comes to hand will receive a circulation rating under that one of the classes indicated by 
the Key printed below, which is believed to most nearly represent the facts: 
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seventy-five thousand, ° . ° ° . A 
forty thousand, . ' ° ° ° . * B 
twenty thousand, eC oy ae ae a 
seventeen thousand five hundred, ° . D 
twelve thousand five hundred, ° ° ° . E 
seven thousand five hundred, . ° ° e ° F 
four thousand, ° ° “a . <2 ae 
twenty-two hundred and fifty, : + « . = 
eight hundred, + -* *._s ik w J 
four hundred, e e ° ° ° ° ° > - 
one hundred, . . ° . « © . ° ° Z 


In all cases where the circulation given by a rating letter is in accordance with a state- 
ment from the publisher that is believed to be true, although not sufficiently definite to 
admit of the use of Arabic figures as above provided, the rating letter will followed 
by an asterisk (*). 

The publishers of the Directory will pay a reward of one hundred dollars to the first 
person who shall prove that they have been misled by an untruthful report into giving any 
he ra false rating in Arabic figures, or by one asterisk (*) following the rating letter. 

his reward will be paid for every error of this sort that is brought to notice. 

When a publisher furnishes a report that is so insufficient or indefinite as to make it 
appear unsafe to guarantee its correctness by the usual forfeit of one hundred dollars, the 
fee I will not always be given in accordance with the unsubstantiated or indefinite claim, 
but the rating letter affixed will be followed by two asterisks (**). The correctness of such 
a rating is NOT guaranteed. 

Circulation ratings of publications from which no report whatever is received, will be 
indicated . the rating letter of the class in which the paper is believed to belongs but the 
accuracy of such ratings is not guaranteed. If they are higher than the facts will warrant, 
it is through no fault of the publisher of the paper so rated. 

Address all communications to 


Publishers American Newspaper Directory, 
10 Spruce Street, New York. 
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PRINTERS’ INK. 


A JOURNAL FOR ADVERTISERS. 


PUBLICATION OFFICES : 
No. 10 Spruce Street, New York. 
No. 138 Fleet Street, E. C., London. 


Issued every Wednesday. Subscription Price: 
Two Dollars a year afier Dec. 31st ; single copies, 
Five Cents. No back numbers. Wholesale 
price, Three Dollars a hundred. 

ADVERTISEMENTS must be handed in one week 
in advance. 75 cents a line ; $150 a page. 


JOHN IRVING ROMER, EDITOR. 








NEW YORK, DECEMBER 14, 1802. 





THE apprehension in some quarters 
that cholera may gain an entrance to 
this country next summer is apparently 
affecting the plans of certain adver- 
tisers. The P. Lorillard Co., of Jersey 
City, N. J., in contracts for advertise- 
ments of their chewing tobacco now 
being sent out, are inserting this pro- 
visional clause : 

SPECIAL—If during the life of this con- 
tract the advertisers should regard the pros- 

ct or prevalence of contagious diseases as 
iable to interfere with their business, they are 
to have the privilege of suspending the adver- 
tising for such time as they consider necessary ; 
it being mutually understood and agreed that, 
in event of such suspension, the contract is to 
be completed as soon as, in the advertisers’ 
judgment, interruption to their business from 
this cause is averted or terminates. 

A cholera epidemic would affect the 
sale of chewing tobacco about as quick 
as that of any other article, but we trust 
that the Messrs. Lorillard and other 
advertisers who may see fit to insert 
such a provision in their contracts will 
have no occasion to avail themselves 
of it. 





TRADE journals are to be adequately 
represented at the World’s Fair. The 
Congress of the Public Press, which is 
under the chairmanship of Mr. William 
Penn Nixon, editor of the /zter Ocean, 
promises to be one of the most inter- 
esting and practically important of the 
"series of congresses proposed for the 
coming year. It is expected that this 
congress will be attended by large 
numbers of editors, editorial writers 
and newspaper publishers. “his de- 
partment includes the general divisions 
of the daily press, the tradé journals, 
the religious press, the weeklies and 
magazines. 

The chairman of the committee on 
the trade press congress is Mr. J. Fred 
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Waggoner of the Western Paper Trade 
Journal, Chicago. He writes us that 
he has forwarded an explanatory circu- 
lar to all the trade journals of this and 
other countries, and is confident that 
the trade press will be pretty well to 
the front when the congress is in oper- 
ation during 1893. 


A GREAT deal of advertising is to be 
done at the World’s Fair, and several 
of the largest advertisers are doing 
little newspaper advertising now, in- 
tending to make a decided sensation at 
the Columbian Exposition. For in- 
stance, it is reported that Walter Baker 
& Co. intend to spend $75,000 on their 
exhibit ; and, indeed, to make any kind 
of a display at all a very considerable 
sum must be expended. Other adver- 
tisers intend to give away circulars and 
samples lavishly, and charge them up 
to their advertising account. Many 
advertisers seem to place a_ fictitious 
value on this kind of thing. ‘The ex- 
position will be so colossal, and the 
competition so vast, that the individual 
exhibit is but a drop in the ocean. ‘The 
spectator comes away froth an affair of 
this kind with his senses confused and 
his mind in a state of chaos. Packages 
of circulars are carried round until the 
burden grows wearisome, then they are 
dropped into some obscure corner. 
Exhibitors at the Paris, Vienna and 
London expositions claimed that the 
time, trouble and expense involved 
brought little if any return. This was 
claimed also by several of the exhibitors 
at the New York Food Exposition and 
the American Institute Fair, which are 
very much smaller, and where the ad- 
vertiser-exhibitor had infinitely better 
chances of making an impression. As 
a matter of patriotism, business men 
should take an interest in the Chicago 
Exposition ; but as an advertising me- 
dium it can be considered only as sup- 
plementing, and not to any extent 
forming, a desirable substitute for the 
newspapers. 


OnE of the most amusing of the 
many novel ‘‘ schemes” for which the 
New York dailies have become famous 
was the Xecorder’s offer of a prize to 
the lady who should make the greatest 
number of purchases, within one 
month’s time, from advertisers in its 
columns. The list of the purchases 
made by the prize-winner is, in some 
respects, aremarkable document. They 
number 77, the total cost being $85.64. 
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SOMETHING IN IT— PROBABLY. 





Reference was lately made in these 
columns to combinations formed by 
publishers of daily papers in Boston 
and Chicago, the members agreeing 
with each other to do no advertising 
except by circular. Mr. H. C, Brown, 
the publisher of Art in Advertising, 
having learned of this agreement lately 
prepared and sent the following copy 
to the Boston //era/d, with instruc- 
tions to insert it as a displayed adver- 
tisement : 

BOSTON PAPERS 


Have unanimously refused to advertise in 
other publications, hence A rt tn Advertising 
finds itself in rather an unfortunate position, 
How can it induce the people of Boston to 
buy a publication devoted to this important 
science when the press of Boston affirm their 
disbelief in its efficacy by refusing to practice 
what they preach? 

Circulars that annoy the business man, 
dodgers and ** fake”’ pe, Ben are frowned up- 
on by these enterprising publishers as being 
cheap, nasty and undignified — for every one 
but themselves. You must use ¢#e7r valuable 
mediums ata high rate when you want to ad- 
vertise. When they wish to advertise they 
adopt a method very much cheaper. 

If circulars, etc., are good enough for the 
newspaper, why are they not good enough for 
you? There must be something radicall 
wrong with Boston newspapers when it doesn’t 
pay them to use the medium so strongly 
recommended by the brothers. 

Artin Advertising for December is now 


ready and for sale at all news-stands. Price, 


To cents. 

It was declined by Mr. Fowle, of 
the //erald, as might, perhaps, have 
been anticipated, but if the publishers 
forming such combinations expect to 
keep the matter a secret from adver- 
tisers they are mistaken. 

Canvassers for newspapers have often 
been met by advertisers with the state- 
ment: ‘* We would like to advertise 
with you, but if we do we shall be com- 
pelled to give the advertisement to all 
the other papers. For that reason we 
have decided not to do any advertis- 
ing.” 

Newspaper men have generally taken 
the ground that a man was pretty small 
potatoes who had not independence 
enough to advertise when and where 
he wished, and to refuse whenever and 
wherever he did not think the service 
worth the cost; but now that such 
shrewd business men and judges of ad- 
vertising value as the managers of the 
great dailies in such cities as Boston 
and Chicago find it wise to adopt the 
business man’s cautious plan, so often 
criticised, it begins to look as though 
there was a good deal of good sense in 
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the idea. There are no better business 
men anywhere than the managers of 
the daily newspapers in Boston and 
Chicago ! 





o> 
DISPELS CONFIDENCE AND URGES 
EFFORT. 
Tue Penn Mutua Lire Insurance 
Co. oF PHILADELPHIA, PENN., 

Pui_apevpnia, Dec, 3, 1892. 

Editor al Ink, 10 Spruce Street, New 
orre.: 

Incidentally to my business, though no one 
can exactly tell how it ever came about, the 
responsibility for this company’s general ad- 
vertising rests with me. p to the time 
Printers’ Ink was issued, I had a profound, 
adequate and self-satisfying knowledye of the 
whole subject, so far as it related to our 
company, and actually succeeded in convinc- 
ing my associates of the validity of this com- 
prehensive claim ! 

I am apprehensive their faith may be 
shaken through the light weekly shed by your 
journal, inasmuch as my own confidence has 
disappeared, 1, therefore, propose a remedy, 
and suggest that your influence and _useful- 
ness may be increased, and nobody’s place be 
put in jeopardy, if you will employ an obstin- 
ate old gentleman, with set and antiquated 
opinions on advertising, to supervise and edit 
contributions so they may all conform to some 
ideal of the last century, or be declined with- 
out thanks. It would be easy to get his gait 
and fall in, and a world of reading and study 
and bother and new ideas and progress and 
delightful instruction would be spared, 

As it is now, no careful reader of Printers’ 
Ink can fail to be impressed with the fact that 
he must “ hump”’ himself if he expects to 
stay in the advertising procession, and this is 
not easy to one who has got along in years or 
confirmed laziness. You oughtn’t to be so 
cruel, Yours respectfully, 

Henry C, Lippincott, 
Manager of Agencies. 

PRINTERS’ INK sets up to be a school- 
master in the art of advertising, yet 
does not assume to know all that may 
be known on the subject. This shows 
that its knowledge and experience are 
deep and great. Beginners in adver- 
tising soon know the whole business, 
and can tell it to other peopie. The 
old and successful advertiser likes to 
exariine and consider every suggestion 
that is afloat, and occasionally adopts 
one tentatively. If it proves good he 
pushes it for all it is worth. If poor, 
as will be the case three times out of 
four, he drops it like a hot potato and 
looks for something else. Mr. Lippin- 
cott is quite right. The advertiser 
who expects to stay in the procession 
must ‘‘ hump himself.” If an adver- 
tiser wants hard and fast instructions 
how to make advertising pay, he must 
subscribe to PRINTERS’ INK’s babies, 
for a list of which see issue of Nov. 9. 
Every one of these knows more than its 
mamma, 
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POSTER ADVERTISING DE- 
NOUNCED. 
From the New York Sun. 


On November 28 the Boston Board 
of Aldermen appointed themselves cen- 
sors of billboard advertising in that 
ancient and moral town. The Saux 
had already published the news that 
some working women had taken um- 
brage at certain posters that are now 
displayed in the streets, and at a for- 
mal meeting had resolved to petition 
the Aldermen to act as the board has 
since done. The display of the female 
form in tights was what these earnest 
champions of modesty resented and 
hoped to see forbidden. ‘The Alder- 
men responded promptly, but not with 
an ordinance against demoralizing pos- 
ters. They resolved ‘‘that no licensee 
shall advertise a public performance by 
means of pictorial posters or placards 
until such posters or placards have been 
approved by the Committee on Licen- 
ses.” The Committee on Streets and 
Sewers reported this ordinance favora- 
bly, and it was passed unanimously. 

This is by no means the first time 
that a city government has interfered 
to prevent the publication of objection- 
able pictures in the streets. In Brook- 
lyn, Baltimore and elsewhere one sort 








THE CHERET PICTURE. 


of action or another has followed pe- 
titions from the people, but in no case 
have the reform regulations been en- 
forced for any great length of time. 
The showmen or theatrical companies 
whose bills have given offence have 
usually profited heavily by the adver- 
tising that was unintentionally given 
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to them by those who hoped to harm 
them. That is said to be the case 
with the company whose pictures have 
shocked the good women of Boston, 
The New Yerk show people say that 
the offending troupe is attracting great 
crowds. 

It will interest New Yorkers to know 
that the identical pictures which have 





THE FAIRY. 


stirred the women of Boston to gather 
in an indignation meeting are now to 
be seen on the dead walls of this city. 
They are ballet posters. The play they 
advertise in this city is not running in 
Boston, but the manager who owns 
the show-bills and uses them here for a 
spectacular play is displaying them in 
Boston to advertise the ballet piece 
which he is running there. The atten- 
tion that these posters have attracted 
here has not been of a nature to make 
itself felt in the City Hall, because 
here it is the artists who have been dis- 
cussing the artistic quality of the post- 
ers. American posters are now used 
and admired all over the world, and 
though they were good enough to be 
toasted at an assembly of distinguished 
artists in this city two years ago, they 
continue to improve year by year. This 
show-bill that has been tabooed in Bos- 
ton is pointed to as marking another 
step forward for the American poster. 

It represents a devil and a fairy hold- 
ing a framed picture between them. 
The picture shows six ballet girls trip- 
ping downward and toward the specta- 
tor as if they were leading a procession 
of dancers from the clouds. The girls 
are clad all in yellow—their stockings, 
skirts and the waists of their dresses 
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being of that hue, which is relieved only splotches of bright colors. The yel- 
by the flesh tints of their bare arms low of her figure is shown upon a 
and necks and faces, and by their dark dark blue background, and with a 
tresses. Their dresses are of the con- mass of red at one side. Cheret 
ventional length of the dresses of such shows no more of her person than 
dancers, and as the girls are merely the American artist does of the 
tripping along like blithesome school- fairy’s, but perhaps the Frenchman's 
girls, the immorality of the picture is drawing seems to distance the other 
the immorality of the ordinary ballet— in this respect on account of the skirts 
neither more nor less. The satanic 
imp who holds one side of the picture 
frame is an old-fashioned red devil of 
the most hackneyed pattern, who seems 
to leer at the girls rather from a sense 
of mischief than from any other im- 
pulse. The fairy who assists him is a 
stereotyped fairy with a wand in one 
hand and a star on her brow, and with 
a bodice and trunks and nearly the 
whole length of her legs displayed in 
tights. Her chief distinction is her 
beauty, for the artist has drawn a very 
sweet face and buxom figure. Her 
pose is modest. She is of the charm- 
ing old type that children have been 
taken to see in Christmas pantomimes 
ever since our grandfather’s days. The 
artists of this town wonder what on 
earth the Boston working women find 
to object to in the picture, which to 
them is as distant from immorality as 
a photograph of a priest at his prayers. 
Unfortunately for the artists, their 





THE DANCING GIRLS. 


which the dancer wears. Possibly the 
Cheret painting is what offended Bos- 
ton: If so, the fact is astonishing, 
for from the first notice Cheret got in 
this country when Theodore Child 
wrote about him in the Sw until last 
month, when an American writer of 
no less reputation for propriety dis- 
cussed him in one of the magazines, no 
one has hinted that his pictures could 
give offence even in Boston. 

After passing the ordinance copied 
above the Boston Aldermen peremptor- 
ily ordered the removal of the offend- 
ing pictures from the billboard in front 
of the Boston Theater, whose manager 
was responsible for introducing the 
posters in connection with a play 
called ‘‘ Babes in the Wood,” which 
he is running there. The Aldermen 
have not stopped with this action. 
They also found fault with a poster 
issued by the manager of the Grand 
Museum, ordered the bill in front of 
the Museum taken down and forbade 
the circulation of it hereafter. This is 
a lithographic portrait of a girl named 





THE DEVIL, 


standards are not those of working 
women, « 








There is another show-bill that rep- 
resents a ballet girl by Cheret, the re- 
remarkable colorist and grotesque 
draughtsman of Paris. This ballet 
girl is also yellow—a marvelous cre- 
ation of nervous jerks and dashes and 


Clara Beckwith, who does a swimming 
act. Inthe poster picture she wears 
dark tights and has her neck and arms 
bare. The Museum manager regards 
it asa work of art and will frame a copy 
and show it in his museum. 








“SMARTY 1!” 


WasuincTon D. C, Nov. 30 1892. 
Editor of Printers’ Ink: 

In a certain ben 4 excellent publication for 
young folks which comes to our house, and 
which said publication has an 
circulation, 
vertisement which may be described some- 
what as follows: 

Ascene adapted from Shakespeare’s ‘* Tam- 
ing of the Shrew,’’ comprising two very disa- 
greeable looking young persons, he of the male 
persuasion holding a whip with which he em- 
os the dictum, “‘I insist on your using 

ank Spiller’s Brown Shoe Dressing,” while 
she retorts, ‘* I never use any other, marty.” 

Now that advertisement may be just the 
thing for the proprietors of Spiller’s Shoe 
Dressing; it doubtless brings satisfactory re- 
turns, else it would not appear frequently in 
this high-priced medium, but I must confess 
it has created in my mind something of an- 
tise. ‘That pict the goods it seeks to adver- 
tise. hat picture and the abominable word 

‘smarty ”’ form a combination which leaves a 
bad taste in the mouth, so to speak, It is 
disagreeable, it is unpleasant ; “smarty” isa 
low, mean, vulgar word, whichis never heard 
among pleasant people or in — circum- 
stances, and I for one would not willingly 
buy an article which, every time I used it, 
would remind me of a ‘brawl or wrangle. 

The moral sought to be evolved from all 
which is this: An advertisement to be effect- 
ive should be pleasing—should leave a good 
impression on the mind of the reader. No 
business man would send out, as a personal 
representative, a rowdy or ruffian, yet many 
seem to think it just the thing to thrust be- 
neath the eye of the helpless public the most 
atrocious combinations which can be evolved 
from print and pictures. 

I for one protest. I'll black "y shoes from 
the side of an old pot before I’ll buy goods 
introduced in such a fashion. 

Mitton T. Apkins, 
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CHICAGO PHOTO ENG. CO. 

I write primers ;—adver- 
tisements. You pay me. 
They do, you. 

E. A. WHEATLEY, 
THE EVENING JOURNAL, 
JERSEY CITY’S 
FAVORITE FAMILY PAPER. 
Circulation, - - - - {5,500. 
Advertisers find IT PAYS! 


PUBLI Always pays 
Advertisers. 
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rtiser wants ’ 
_TRADE =: attractive effective. Write to 
W. HARPER, Columbus,0. 


HOPKINS & 4a 
Washington, D.C. 26 
ee or ‘exberienee. 
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’ THE HOME CIRCLE, ‘ 


ST. LOUIS, MO. 


75,000 dake Each Month. . 
) An exceedingly desirable medium for 
GENERAL ADVERTISERS. 
) THE HOME CIRCLE PvB. Co., St. Louis, Mo. ( 















Dodd's 266 Wertnfen ee BOSLON, Sy 
Send for Estimate. Pa 
BOUUBLE DCALING CAROL ama *Y/ 


PNEUMATIC TUBES 


FOR NEWSPAPER OFFICES. 
SEND FOR ESTIMATES TO 
METEOR DESPATCH CO., 


28 KF. 14th &t., Hew York, 
89 State St., Boaton 


The Press, Philadelphia, Pa., uses our system, 
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Circulation Questions 





¢ interest to advertisers treated impartially in 
he Advertisers’ Guide. Mailed free tor one year 
; n receipt . 12 cents to pay 
nd stoma for 4 Copy. 
STANLEW DAY. arket, New Jersey. 


a 


SAN FRANCISCO GALL. 


Established 1853, 
Daily, 68,487—Sunday, 63,207. 


The Leading Ne per of the Pacific Coast 
in Circulation, w Characte: r and Influence. 



















STUDY LAW 
OME. 
i, a ro = in the 


Sprague Correspondence 
Schoo! of Law. (Incor- 
porated.) Send ten cenvs . 
stamps for particularsto {2S 


J. COTNER, Jr., 
Sec’y, Detroit, Mich. 
$12 _312 Whitney Block. (2 Block. 


Over 83 000 it ‘mont 


Proved mice past Nine Months. 











Rates Lowest for 
quantity and quality of 
Circulation. 





S’ INK. 





™ SPOKANE 
SPOKESMAN 


has 75 per cent more paid subscribers 
than any other daily paper published 
within 300 miles of Spokane, W ash. 














P MATHEWS X PAGE 


FORTUNE Bunce Ro 
1103 MAIN $T-—KANSAS CITY, MO 


SEEDSMEN 


HAVE FOUND 


THE NEW YORK LEDGER 


an eminently satisfactory me- 
dium for their advertising. It 
was used largely last year, and 
those using it have largely in- 
creased their space to be used 
this season. 











36 Union 


THE NEW CYCLE, 


made the Official organ at the First °B iennial M 


Malsernep 24 Clubs. 


.,N. Y., organ of The General Federation of 
Chicago Daily News: THe CYCLE was 
eeting, Central Music Hall. Chicago Inter-Ocean : 


The matter of a Club organ was elemned and THE CYCLE, with Mrs. J.C. Croly, as editor was 
made the organ, and pledged the support of the Federation. 





Che Christian Advocate. 


Official weekly metropolitan newspaper of “‘ The 


50,000 guaranteed. We invite correspondence from 


Methodist Episcopal Church.” Circulation, over 
advertisers who would like to reach our 


people, and whose advertisements would be appropriate for a religious family journal. Address 


me 
- 


known, over 
throughout the 


SPECI. 
in permanent ¢ 





HUNT & EATON, Publishers, 150 Fifth Ave., Cor. 20th 8t., New York. 


Bountiful Cotton—the greatest crop this year a 


turn to immense profit by taking advantage of our 


pert workmen now in the field commanding all 
points of advantage in the Southern States. 


THE R. J. GU NNING C0., 


Write for estimates, 


bales—bestows a prosperity 
"South which shrewd advertisers can 


AL SOUTHERN SERVICE 
yut-door display advertising. 


Display Advertisers, 
Gunning Building, Chicago. 






















opy of 
The National Stockman and . 
Pittsburgh, Pa., and Buffalo, N 


It has all the year a larger and bet- 
ter advertising patronage than any 
other agricultural weekly. 
pay advertisers, for they stay right 
with it. 





ADVERTISING 


CLOCKS. 
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BAIRD CLOCK CO., 


PLATTSBURGH, N.Y. 





LONDON OFFICE: 


107 QUEEN VICTORIA STREET, E. C 
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SPLENDID RAILING LIST. 

ty Directory of Val 

om on receipt of price, $1.25. KRAFT & 
FFE, Pubs., 70 La Salle St. Aer Ills. 


INVALID LIFTER 


vel elpless in ow that 
yao Miftod aoe invalid to ke 
the and moved from a bed toa 
rol ci 4 or from one position to ——- 
or in and out of a carriage, with perfect ease 
entety bes the use of The Cutting & Stelle INVA- 





ER. A helper that never grows weary. 
A wonderful invention! Mention this to helj- 
less invalids. 


Pamphlet, four cents in stam 
J. B. KING, Hudson, Ohio 


SS FF + FF S++ + + +++, 

Its subscribers renew from yearto 
y year because they need it its adver- Q 
 tisers, because it PAYS them.” y 
bee eee e ee ee ee ee eee ==) 
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When making up your 
list be sure to include the 
PopuLAR Epucaror. It 
goes to 60,000 of the best 
homes of America each 
month and is carefully 
read—advertising columns 
included—after it reaches 
them. 

For space and rates address our cffice at 

70 Fifth Ave., New York. 

Wives appreciate the charming 

publication known as Wives 
and Daughters. 





‘Daughters are influenced by 


its brilliant editorial and choice 





| 
} 
' 


departmental selections. 


Men encourage their families to 
subscribe for this Queen of Ladies’ 
Monthlies. 


Editors: Mrs. John Cameron, 
Miss Ethelwyn Wetherald and 
other spicy writers. 


Advertisers find Wives and 
Daughters largely circulated ir 


Canada and the United States. 


Publishers. Sample copies and 
advertising rates on application to 


WIVES and DAUGHTERS 





LONDON, CANADA, 
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This One. The Canapa Farm- 
ers’ Sun, published at London, 


Ontario ; 48 columns weekly. 


of the Patrons of Industry in Onta- 
rio and Quebec. 


Why So? 30,000 subscribers; 


The best farmers 


100,000 strong. 


150,000 readers. 


in Canada its supporters, 


Just So! Business men find the 
Sun to be a very superior adver- 


tising medium. 


Do This: write at once for a 
sample copy and rate card to the 


publishers. 


SUN PUBLISHING CO.,| 


LONDON, CANADA. 








AWARE of the 
strong pulling 


ARE YOU 


qualities of this popular household me- 
dium? Its standing is high, its tone 
elevated, and for 1892 it has had an 
average circulation of 


311,042 Copies for each issue. 





Further particulars of the Publishers, 


S. H. MOORE & CO., New York. 


PRINTERS’ INK. 








811 
Make no mistake : If you have 
anything which prosperous 
householders should buy and 


\it is staple enough to be worth 


The Best. The official organ | 


pushing, there is no way by 
which our field (and it is a 
rich one) can be so easily and 
cheaply covered, with strong 
endorsement, as by advertising 
in these papers. We shall be 
pleased to hear from you. 





Put | sunday School Times. 
PHILADELPHIA. 
Them Presbyterian. 
On | Lutheran Observer. 
National Baptist. 
Your Christian Standard. 





Presbyterian Journal. 
Ref’d Church Messenger 
a Recorder. 
Christian Instructor. 
Christian Recorder. 


List 


utheran. 
Presbyterian Observer. 








Over 260,000 Copies 
Religious Press 
Association 
Phila 


a il 








“ Without money and without price." 


To the 


SICK 


You are not well, and have no 
money or time to see a doctor. 
Cut out the name printed here. 


| RIPANS CHEMICAL CO., 
NEW YORK. 
Paste it on a postal card. 
Write your own name on the 
other side of the card: put it in 
the Post Office, and by return 
mail you will get a letter and 


some medicine that will do you 
good. Try it and tell your friends. 
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NENZRZRZD NIM ERE RE RENE NERS REAR RE RAS RE RENE RE RENE NEINES ROR ERE RR E REN ROREERENNS CRA, 
AN ORIGINAL SERIES OF 
FAST WEB PERFECTING PRESSES .- © 

ey is now being placed upon the market by the CAMPBELL PRINTING 
23 PRESS & MANUFACTURING CO., 160 William St., New York. 
23 perth eee ; 
‘2 The 4 and 8-Paged Press is Now Ready. 7 
% # 
ke AN ENTIRELY NEW MODEL, containing the & 
iA ‘Eire features of other machines, and, in addition g 
“S NOVEL POINTS, by which an edition can be started Pe 
a icker than heretofore been possible. Fes 
vay) oN 
% Not the Cheapest to Buy, but the — to Run. ¥ 
%S STRONG, DURABLE, LEAST LIABLE TO CHOKE, and Pe 
ey EASY TO HANDLE. : : ‘ : % 
SK , ZWIN EEE SEANAD x v3 
Lav: RERPREM MLR RRL RE, 








It Is To-day eh a 


That shrewd worst are making announcements through their premium supple- 
ments, which reach the eyes of the millions, causing well-filled pocket-books to open 
and secure their liberal premium offers. 


Our Goods are the Premiums 


We del.ver premiums direct to the public for the business manager, and save him 
the detail of a premium department. 
We supply announcements re ady-written, in the form of attractive illustrated electrotypes, 
Our catalogue will explain in detail, Net prices are in it. 
Why miss 1,000 or 100,000 new subscribers when we can help you out, from this very day? 
Newspaper men tell us that our system is a revelation to them, 
Soap Makers, Coftee, Spice aud Baking Powder Manfrs. and hundreds of other manfrs, 
of specialties increase the sales of their products enormously by the judicious use of our pre- 
miums. 


EMPIRE PUB. CO, 146-148 Worth St., New York City. 




















A chiel’s amang ye takin’ notes, 
And, faith, he'll prent it—BuRNs. oH 

Yes, we'll print your notes in the pA 
highest style of the typographic art. ae 
The next time you want a job done 
in novel style send it to us. 


PRINTERS’ INK PRESS, 
WM. JOHNSTON, Manager, 
8 Spruce Street, - - New York. 
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ALLENS LISTS 


for the advertiser are much the same as a 
reliable well for the housekeeper. Business 


from the one is drawn as freely as is water ° 

from the other, and neither suffers at any 

time from the drawing. e 
Summer and winter, year in and out, the e 


quality and quantity is invariably satisfactory. 
Try them. 





Forms close on the 18th of each month. 


E. C. ALLEN & CO., Propr’s, Augusta, Me. 
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PRINTERS’ INK. 


A JOURNAL FOR ADVERTISERS. 


Do You Advertise ? 








Every live business man i 
nowadays does, or is ; 
thinking about it. 





T is an art to construct advertisements which 
| attract readers. This paper is devoted to that 
art. It gives the advertiser in any line of business 
articles on the subject written by the best experts. 
No other paper in the world does it so thoroughly, 


and no other paper is so useful to the enterprising 


advertiser. 
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GUARANTEED CIRCULATION 


- OF THE - 


KANSAS CITY 
JOURNAL, 


26,000 Daily Average for November. 
35,000 Sunday “ " a“ 


A Gain of 5,000 within the last six months. 
a = —_—_o—__—__——_- 
The following figures, taken from the Daily Report, prove a Daily avers 
age of 22,228, a Sunday average of 31,875, or an average Daily and Sun- 


day circulation of 23,591 copies for the six months from May 3d to Novem- 
ber 12, 1892. 


























| MAY. JUNE, JULY. AUGUST. SEPT. ocT, NOV. 
} 1 20200 20600 20700 21300 23000 24700 
2 20200 | 2800 | 2u900 21150 |S 33000 24600 
| 3 20000 S 30600 q 21600 28100 24900 
4 20500 20100 S 31600 23100 25000 
5 S 30500 20700 20800 21200 23400 25400 
6 20300 20500 21200 2200 23600 =| S 35400 
| 7 21500 21500 |S 30700 22200 23800 25100 
8 24100 205 26370 23600 25600 
9 24300 =| 21000 21200 21500 S 31000 46300 
10 24300 S 30400 | 20900 21800 23300 37960 
11 24400 20500) 21100 S$ 31000 23100 31100 
12 S 30800 20700 | 21500 23300 27200 
| 13 20000 20200 20700 21100 21700 23500 
14 19800 20300 20800 =| S 40000 22.300 23200 
15 S 30000 20600 ¥700 21000 21700 24100 
| 16 20000 1300 20600 | 21000 21800 |S $4800 
17 20150 20100 |S 30100 | ~— 21000 22000 23400 
18 20100 ”) 20500 21100 |S 31950 23700 
19 2100 |S 30400 20400 | = 21200 21700 23400 
| 20 20600 24400 20600 | 21209 21800 23810 
21 20300 a 20700 =| S 31200 21900 23600 
22 S 30000 20900 20300 | 21925 22100 24000 
3 20100 92100 20800 | 22400 2300 |S 31000 
24 20100 21000 =| S 30500 25800 22200 24000 
| 3 20000 ” 20300 25100 S 3x 24800 
| 26 2100 «|S § 20800 22600 22100 24600 
| a7 20100 20500 20600 22100 223300 24600 
28 20100 20800 20300 |S 31100 22300 25100 
| 29 8 20800 20100 21000 22800 25200 
20100 20500 20100 | 21400 22800 |S 34500 
81 20100 a ee F seeks 24300 
eS 321750 559300 538400 | 581625 574620 618600 317860 
SunDay...| 90200 121700 151600 133000 126550 170300 35400 
TOTAL..... 411950 681000 690000 714625 71170 788900 353260 




















This greatly exceeds the circulation of any other peevainn paper in the Missouri 
Valley, and is distributed throughout Western Missouri, Kansas and the Great 
Southwest, countries of prosperity. 
The JOURNAL is the HOME pears 
The Eastern Advertiser needs the KANSAS CITY JOURNAL on his list 
if he desires to cover thoroughly the above territory. 


WEEKLY JOURNAL AND AGRICULTURIST. 
Circulation 47,000. 
Chicago Office—Room 402, 167 Dearborn St. 
HORACE M. FORD, Manager. 
New York Office—Nos. 51 & 52 Tribune Building. 
W. WARD DAMON, Manager. 
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‘‘A YARD OF SWEET CLOVER.”’ 


HIS beautiful card, 11 x 42 inches, is now 
running in nearly 1,000 street cars con- 
trolled by Carleton & Kissam. A year ago 
The Youth's Companion utilized the cars for 
“A Yard of Roses,” and six months ago Dem- 
ovest’s Magazine had “A Yard of Pansies.” 
All of these publications appreciate the value of 


Street Car Advertising 


AS CONDUCTED BY 


CARLETON & KISSAM, 


who now control over 6,000 Full Time cars 
in principal cities of the U. S., and whose 
series of offices guarantees perfect service and 
uniformity of display everywhere. 

The months of October and November 
were the most prosperous that Carleton & 
Kissam have ever known. Many new and 
large advertisers have contracted extensively 
for the coming year, and January promises 
to lead in amount of business done over that 
of January, 1892, almost 75 per cent. 


CARLETON & KISSAM, 
50 Bromfield Street, Boston. 198 & 199 Times Building, New York, 


ALSO OFFICES IN PRINCIPAL CITIES, 
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i CHRONICLE TELEGRIPE : 


ESTABLISHED 1841. 
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The Leading Afternoon Newspaper of Western Penn. 


+ ob 





ONE OF THE SUBSTANTIAL NEWSPAPERS 
OF THE COUNTRY 


% & & 


The circulation of the Chronicle Telegraph 





has grown so during the past year that % 


greater Press facilities were needed. 





worth of new Presses are 


590, OOO now ready tobe delivered. 


With the additional Presses a decided 








increase in circulation is confidently ex- 


pected. 
a) 


C. J. BILLSON, 


86 & 87 Tribune Building, 
NEW YORK. 
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Figures That Tell the Tale 


THE ADVERTISING RECORD FOR NOVEMBER. 


THE RECORDER leads every New York Daily except the 
World and Herald by a very large percentage on both WEEK 
DAYS AND SUNDAYS, 


m= LOOK AT THE TOTALS. “Be 


No other Newspaper ever achieved such a result in the same 
_— of time, 


Recorder Sl. Aa’ tis’ Tribune, Press. ‘Journal Times. | 





















































| ‘Numbe or aie ie or Humber " Numbe r Numbe r — r “Number 
| Ce Coltinns. Cc umns, Columns. | Columns. | Columns. | Columns. Columns. 

caw 11 ‘ ¢ | DD 

Nov. 1. 29 5 15% 40 916 22 

= <¢ 32° 34 10's d of 0 1 J 

e S214 234 1258 2454 $4 1 S 
4. 0% 21 10} 21% 1 6 
5. 24% 2644 12) 2 bbs, 1 } 
6.| 102% 1's 44's 42! % 3 
| 198s Ag 125 2 22% 5 
A a ee ee ee 

* 10. Zo 2254 1g 2 \% 1s 

* 11.) 2434 183s r 2 1 4 
12.| 263 2154 14} 1 QBS y i 
13.| 10558 56% 24 44 47's 36 
14 23 2 13 20 18} $ 
15.| 24% 1 1 23'4 16: 

‘16; 273 2514 1 2: 1 5: 

af 21 2054 1° y 2% y 

a 19 164 1 2. 113 le 

“ 19! 20 23 15} 2. 9 

“ 0) 116% 57 23% 1% 4 Dy B24 

- 1¢ LS 1 24 203 2 

° 0} 2040 156 24 19's 1 2 

- 14 | 204 | 1 24} 203 22} 

“o) Bs | 21% | s 21 16 

“ 3. 6s | 7 1 12 1 

“ 96 1 231 | 1 2) é 

“ 2%.| 101 4 33} d y : % 

« ol Sai 44 . 34 13 i 

°° & 33 17 sha 234 | id 1 6 

1 | 
| 1,0638 790: | 452: | 8118 | 7335| 505 | 574 














During the Month of November THE RECORDER 
published 11,0633 columns of advertising. 


During November THE SUN published 7904 columns of advertising 
During November THE TRIBUNE __ published 81 1 34 columns of advertising 
During November THE PRESS published 7035 columns of advertising 
During November THE TIMES published 574 columns of advertising 
During November THE JOURNAL published 495 columns of advertising 
During November THE ADVERTISER published 4521¢ columns of advertising 
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GIRY (mct mm 
We guaranteed to prove 
an average circulation of 


THE MATTER OF = ros: cicstun 


for the year 1892. We have kept our promise and more, too, 
The present rates are $1.60 per line for the three papers. The 


SATURDAY Babe, 
RESERVING SPACE IN the CuicaGo Lepcer 


and the Cnicaco 
Wor-p for the year 1893 we guarantee to prove an average 
weekly circulation of 500,000 Copies and the price will be 


j $2.00 per line. The rate will be 
BOYCE My LIST no higher in proportion to the 
circulation. 


You are privileged to reserve as much space as you may re- 
quire to be used during the year 1893 at the present rates, 


$1.60 per line. Thus you get 
IS IMPORTANT the benefit of the increased 
8) circulation without increasing 


the price. If you find your advertisement does not pay you, 


you are not com- 
ON JANUARY Ist 1893} ets! © ws 
space, as our rule 


of allowing any advertiser to discontinue his advertisement 


at any time at 
RATES WILL ADVANCE pro rata rate, 
applies to space 


contracts as well as regular orders. Have your advertising 
agency reserve space for you or 

25 PER CENT send direct for blanks and further 
particulars. 


’ ‘ 1892. 
BOYGE’S | THE SATURDAY BLADE an 000 wiShzEs 
















































































—or— THE CHICAGO LEDGER ee oes 
BIG WEEKLIES ( THE CHICAGO WORLD 


500,000 whet’ 
W. D. BOYCE, Chicago. 
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One of the greatest triumphs of modern science is the 


Long Distance Telephone 


which has recently been put in working order between New 
York and Chicago. When the final test was made and it was 
found that even a whisper could be heard over nine hundred 


Wonderful ! 


=~ 


tising. We say ‘ modern” advertising because in these days 
when new ideas are greatly needed in all kinds of business, some 
men are still found clinging to the old and antiquated forms. 


Newspaper Advertising 


‘| If you secure the services of an experienced advertising agency, 





tising values. It is as though you had devoted all your life to 
the study of the subject. 


$380,000. The newspaper advertising telephone which will 


of the country will cost comparatively little. 

When you have decided on a line of advertising, we shall 
appreciate an opportunity to figure on your business. 

Write us hilly what you have in 
mind and we will carefully consider 
your case and lay before you our best 
advice—free. This you will then be at 
liberty to accept or not, as you see fit. 


The Geo. P. Rowell Advg. Co., 
10 Spruce St., New York. 












and fifty miles of space, the verdict of every one present was, 


The same remark holds true of the possibilities of modern adver- 


need not be an experiment if you go about it in the right way. § 


you can have at your command the best knowledge of adver- fh 


The long distance telephone cost to erect not less than | 


enable you to talk to possible customers in the remotest parts ff 
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Two Good Lines 
For Business. raat 


This is the season when the yearly 


PLAIN 








accounts are made up, the balance 





sheet closely scrutinized, and new or 





more extensive plans mapped out for 





the coming year. The 


aos  * 6 e Oe se 


ClevelandWorld 


has had a busy and prosperous year, 








its circulation increasing during the 





past twelve months from 29,c00 to 


Daily, 43,560 


(That’s one Good Business Line) 





and the further gain from 17,500 to 


Sunday, 30,524 


(Another Good Business Line). 





THe Dairy and SunpDAy Wor LD already leads 
everything in the journalistic line in and about 
Cleveland, but any new and wholesome feature in 
journalism that will put THe Wor Lp another step 
ahead, that step will be taken, THE Wor LD is in 
the lead and is determined to remain there. 

B. F. BOWER, GENERAL MANAGER. 


§, G, BECKWITH, rorcigs Xive-tiing, New York and Chicago. 
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A PAGE IN 


The 
Special 








New Year’s Number 


OF 


PRINTERS’ INK 


(THE MOST IMPORTANT ISSUE OF THE YEAR) 


Will Cost $150. 





Copy should be in hand Dec, 28, 
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The Washington ‘Star,’ 











In the year 1890 the publishers of the “Star” subscribed 
for copies of PRiInTERs’ INK, to be sent to their principal adver. 
tising patrons, many of whom had, at that time, never heard of 


the “ Little Schoolmaster in the Art of Advertising.” 


When 


the subscriptions expired the interest in the paper appeared to 


be so general that the “Star 
increased the list. 
In the autumn of 1892 a 


” repeated the experiment and 


circular letter was sent by the 


publishers of the “Star” to all the advertisers for whom the 
“Star” had subscribed, asking if they had found PRINTERS 


InK of benefit and would appreciate a continuance. 


The 


answers received were universally of the character indicated by 


the following specimens : 


From Wm. H. McKnew (Successor to R. H. 
Taylor), Ladies’, Misses’ and Children’s Fur- 
eiming Cloaks and Suits.—I find it quite a 
valuable help in my advertising. 


From the Pioneer in Tailoring Advertising. 
(+ Warfield Simpson, Merchant Tailor, 1118 
F Street, N. W.—I feel it has been of benefit 
to me in conducting my advertising, and 
should feel its loss very much. 


From the immense establishment of A. 
Lisner, The Palais Royal, Importer and Re 
tailer of Fancy and Dry Goods.—PRINTERS’ 
Ink is a teacher that would be sadly missed 
by those who advertise largely or write ad- 
vertisements. mM. GEo. KENT. 


An Educator’s Opinion: Ivy Institute.— 
I can hardly explain to myself, even ad- 
mitting the utmost crookedness of human 
nature, the course of the Postmaster-General 
to Printers’ Ink. 

I think the newspaper men of the country 
should unite with Priyters’ Ink and force 
upon the Post-Office Department such a re- 
vision or change of the laws as would make 
impossible for any Postmaster-General to 
display officially that personal vindictiveness 
seemingly characteristic of Mr. Wanamaker. 

8S. W. FLYNN. 





From Chas. A. Muddiman, Gas Fixturesand 
Electric Chandeliers.—The PrinTERS’ INK is 
appreciated by me. byte A I shall be glad 
to have it; and, if not gratuitously, I would 
subscribe. 


From one of Washington’s most prominent 

business men. Equitable C. B. Association.— 

Have found it interesting and instructive. 
Joun Joy Epson, 


From a Hustling Real Estate Man. Wash- 
ington Danenhower, Real Estate and Insur- 
ance Broker.—I must confess it is a great aid 
in advertising. 

From Carhart & Leidy, Dry Goods.—We 
appreciate it. 

From W. A. Pierce & Co. (Successors to E. 
G. Davis), Dry Goods.—We find it very valu- 
able. 

From James B. Wimer, Real Estate and 
Loans, Fire Insurance.—The little work is 
both interesting and instructive, 


From a Big Dry Goods House. Manager's 
Office of Lansburgh & Bro.—Considering it 
such a valuable little publication I sent my 
subscription direct to the house of Rowell 
& Co., for which I hold receipt. I. Gans. 


From the Leeding Hardware & Builders’ 
Supply House. Barber & Ross, Hardware De- 
partment.—We appreciate the value of the 
paper. 


From another large Dry Goods House, 81!2- 
814 Seventh St., N. W.—It is a valuable paver. 
H. Kina, Jr., King’s Palace. 


From Latimer & Sloan, General Auctioneers. 
—We consider PRINTERS’ Ink of great value. 

From the coy! General Store of Charles 
Baum.—I think it excellent.—Jos. M. Price. 


From Wm. Knabe & Co, Piano Fortes.— 
We would consider it a favor if you will 
kindly continue us on the list as recipients 
of this valuable little work. 


From W. B. Moses & Sons, Furniture, Car- 
pets, Upholsteries and Wall Papers.—We 
appreciate the journal highly. 

From Gormully & J sireq Mite. Co., Bicycles, 
Trycicles, Sundries, &c.—We find this one of 
the most interesting papers we receive here, 
and you may be sure that we always care 
fully peruse it; bere | anxious if possible 
to get what benefit from it We can inthe 
way of advertising knowledge. 

L. B. GRAVES, Manager. 


From Wm. Hahn & Co.’s Reliable Shoe 
Houses, 930-932 Seventh Street.—We consider 
PRINTERS’ INK a very useful assistant to 
every advertising business house. 

From a leading business man of Washing- 

mn. The Washington Loan and Trust Co., 
capital, $1,000,000.—I thank you very much for 
sending me that excellent little publication 
—PRINTERS’ INK. B. WARNER. 


From a Hustling Advertiser.—I will say 
that PRINTERS’ INK isa most welcome visitor. 
am convinced that my advertising has 
made my business, and read everything 
I can get bearing on the subject. 
C, GRASTY. 
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PRINTERS’ INK. $23 


Wilmarth & Edmonston, China and From A. Nettane, Druggist, 438 7 PRINT- 
— ty — eae —We appreciate the ERs’ INK fills the bill as an educator in the 
a, Ink art of successful advertising. 


9 large Goods House. The“Bon From Mr. Hungerford, the head of the 
warene, ” 314-316 Seventh St.—My answer is: Star’s Advertisin e Writer's Bureau.—I shall 
I want it, for I consider Printers’ Ink an be only too pied continue receiving this 
instructor and assistant, and would not be almost invaluable little text: book of adver- 
without it. ALFRED MAYER.  tising, asI find it of Cr % assistance in my 


posness the rales of the 
From W. H. Hoeke, Carpets and Furniture. "6 > 1 alk spe 


is vor gene acknowl- 
—We regard it as being of much value in our ged throughout America that -y t- ruling 


sdvertising department. _ is either radicall ae wrong 7 , -—-&£ = 
From a large Installment Furniture House. sistent. WILLIAM A 

—We consider it very Valuable aid in adver- ——_ 

von PETER GROGAN. ‘ yrom ,.cocther, x Botnte tia we have 

a Large Furniture House.—I ap- '0UD NTERS serviceable to us. 

preciate ‘the PRINTERS’ Ink. AY is a great Westcorr & WILCOX. 
mans 00 Tae person Was jo any From the United States Dental Association 

vertising. Sonn RUDDEN. 41 Seventh St. Ww. oye pee 
Of help to a Clothier. ehier,—It is in my opinion value of this “little ph S g having been a 

a great help to any one in \ form ng ods. paid subscriber for the past year. 

PEANSY. 











E. E. Capy. 


Fa the Business Educator of Washing- _ From the Remington Standard T a7neanter. 
ncerian Business College.—I con- Wyckoff, Seamans & Benedict.—We fully 7.4 

i. ie little pamphlet valuable. preciate the assistance which it renders 
Sara A.SPENCER. advertisers. 








Publishers who desire to pay their advertisers the graceful 
compliment of a year’s tuition under “The Little Schoolmaster 
inthe Art of Advertising,” are invited to correspond with us 
with a view of making an arrangement to that effect. 

As a test it would be well to make up a selected list of 
names—say from five to twenty-five—and send them to us with 
acheck. Upon receipt of the order we will notify each of your 
subscribers by a postal card, stating that you have presented a 
complimentary subscription to PRINTERS’ INK for one year, free, 
and paid all charges. 

We think after you have tried the plan, you will find it so 
successful that you will wish to extend it to include ail of 
your advertising patrons. 

If you can make one of your local business men a larger 
and more intelligent advertiser, it is well worth the investment 
on your part of the subscription price of PRINTERS’ INK. 
Printers’ INK preaches the gospel of advertising. It is 
working right along the lines of the newspaper publisher. 
If placed in the right hands it cannot fail to do good. 

By interesting its readers in the subject of advertising and 
pointing out to them how to make better use of their space, 
PRINTERS’ INK supplements in the best possible manner the 
work of the solicitor. 


Address PRINTERS’ INK, 
New York. 


NOTICE.—Owing to a ruling by the Postmaster-General, we are not at liberty 
to accept payment for subscriptions in anything but cash. 















PRINTERS’ INK, 


They All Read It , 


Thoughtfully and at leisure, while 
enjoying the evening at home they 
turn the leaves and scan the pages of 


‘THE CLUB.” 


The clubman is not always at his club. Most clubmen 

















have homes of their own, and good ones, too. 

There are 500,000 of these clubmen and clubwomen in 
the United States. They are patrons of all the good things in 
life, and are good readers, too. 

They discuss politics and business at the club; they talk 
affairs of the family, personal wants and plans at the home. 

THE CLUB is on the table in the rich and comfortable 
homes of these bright men and women with money—always 
before them. 


« - THE CLUB CO., = = 
15 Tribune Building, New York. 














